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WHO I AM / WHAT I’VE DONE /
As a graduate of Howard University, my name is Cedric Morris 
and I specialize in creating elegant and original designs that elicit 
strong emotions from viewers. My approach to design is rooted in 
storytelling, using color and texture to convey the purpose behind 
my art.

I understand the importance of understanding my clients’ needs, 
so for each project, I conduct thorough research to understand 
their products, physical location, and target audience. This allows 
me to create corporate identities that are visually striking and 
demand attention.

My design style is characterized by a use of bold colors and simple 
shapes, which I believe helps to convey a sense of stability for the 
companies I represent

Possessing exceptional conceptual abilities and a 
strong aptitude for creative thinking, I am skilled in 
effectively communicating compelling narratives that 
inspire action, influence opinions, and evoke emotion, 
resulting in meaningful change.

As a Communications professional, I skillfully blend 
traditional media with modern technologies to craft 
visually striking designs that effectively communicate 
brand messaging and stories. Adept at identifying 
and incorporating emerging social trends and 
attitudes. A collaborative and proactive team 
player, I actively contribute in planning sessions. 
Committed to ongoing professional development, 
currently pursuing a master’s degree.

CREATE .  THRIVE .  REPEAT

WHAT I DO /



Department of Public Works - DC Government
Communications Specialist, 2019 – Current. 

EDUCATION

BACHELOR OF FINE ARTS
Graphic Communications
Magna Cum Laude
Howard University Washington, D.C.  

ASSOCIATE OF ARTS
Visual Communication Graphic Design 
Prince George’s Community College 
Largo, MD

Cedric V.  
Morris, B.A.
 Communications Manager

Communications and Art Director with a talent for distilling complex material into promotional and visual media for special events, 
seasonal campaigns, and other signage and illustrative materials. Experienced in collaborating with senior leadership and a 
diverse client list, including government healthcare clients and federal credit unions. Skilled in managing budgets, equipment 
requirements, and supply costs, as well as tailored social media and digital marketing strategies. Dedicated leader with 
exceptional communication and creative problem-solving skills.

EXPERIENCE

Areas of Expertise

Email Marketing 
Graphic Design 
Lead Generation 
Social Media Marketing 
Web Development 
Responsive Web Design Procurement 
Logo Design 
Branding

TECHNICAL SNAPSHOT 

Search Engine Optimization (SEO) 
Social Media Platforms 
Adobe InDesign 
Adobe Illustrator 
Adobe Photoshop 
WordPress 
Microsoft Office Suite 
Google Analytics 
CMS Management
 HTML 
JavaScript Coding

301-385-0021

www.bctd.info

cm@bctd.info
Better Ced Than Done Marketing & Design, 
Creative Director/CEO, 2011 – Present. 
Expert in establishing corporate identities, including developing a web presence with SEO and designing 
promotional materials for a diverse range of clients.

United Planning Organization, 
Print and Digital Communications Manager, 2017 – 2019. 
Implemented a new corporate identity, including revamped promotional materials and a fully responsive web 
design. Led social media strategy and editorial calendar development. Executed targeted e-mail and social media 
campaigns, resulting in a 21% increase in engagement and donations for two key initiatives.

• Ensured a high-level understanding 
of target audiences through research, 
insights, and segmentation information 
to develop campaigns that addressed all 
users.  

• Effectively managed timelines throughout 
the campaign process, collaborating with 
multiple government agencies to deliver 
successful campaigns.  

• Monitored campaign performance and 
optimized activity to maximize results.  

• Shared campaign evaluation reports 
and key learnings with team and 
management to inform future marketing 
and communications activity.  

• Ensured all campaign and marketing 
creative outputs were developed in line 
with guidelines and approved through 
appropriate channels.  

• Provided creative and media support 
across the organization.  

• Conceptualized, planned, designed, and 
produced a wide range of specialized 
graphic and/or illustrative material, 
including multimedia concepts.  

• Coordinated vendors for printing and 
publication services. Provided technical 
advice and guidance. Negotiated and 
placed all procurements for the office of 
communications. 

• Produced videos and animated portions 
of live videos using computers and video 
production equipment.  

• Generated ideas to portray concepts and 
advertise products/services.  

• Maintained brand consistency and 
increased user-friendliness in digital 
products.  
 
 
 
 

• Worked with the OITS to optimize web 
applications and mobile apps. Analyzed 
research and feedback to gain user 
insight and incorporate feedback into new 
designs.  

• Performed web maintenance in Drupal 
system. Managed web content for dpw.
dc.gov, snow.dc.gov, and DPW intranet 
site.  

• Developed and maintained social media 
presence on Twitter, Facebook, and 
Instagram.  

• Created and managed social media 
and monthly newsletter calendars, that 
delivered to over 50k DC residents  

• Developed visual information materials 
including printed publications, multimedia, 
video, photography, exhibits, logos, signs, 
and certificates.  

• Collaborated with customers and subject 
matter experts to determine project themes 
and goals, and developed concepts, 
layouts, and designs.  

• Created customer-friendly brochures and 
advertisements for events and campaigns.  

• Photographed and developed videos for 
events, press conferences, and trainings.  

• Developed a seamless social media 
strategy for recycling education.  

• Developed, implemented, monitored, and 
evaluated snow campaign progress in line 
with the District Snow Team’s marketing 
strategy. Analyzed previous snow 
campaign performance and set campaign 
KPIs.  

• Influenced and provided input into 
marketing plans throughout the campaign 
planning process.  

• Increased social media impressions for 
DPWDC accounts, including gaining an 
additional 2K organic followers on Twitter 
and 2.5M impressions for the year (FY22).

OTHER PROJECTS
AFYA Inc, 
Graphic Designer, 2016 – 2018. 
Designed and implemented a new web 
presence, utilizing a responsive design approach 
and incorporating interactive and SEO features. 
Successfully arranged proposals and graphics 
for multiple Federal Government RFPs.

Seamon Corporation, 
Senior Graphic Designer, 2015 – 2017.
Developed and executed web and print graphics 
for a variety of healthcare organizations, including 
CRISP, ONC, and NIH. Possessing expertise 
in 508 compliance, created web applications, 
infographics, interactive tools, and whiteboard 
animations to effectively communicate new 
healthcare regulations.

Westar Distribution, 
Graphic Designer, 2013 – 2016. 
Developed and designed web and print graphics 
for an international shipper of specialized auto 
parts, including 2013-2016 catalog covers and 
convention materials.

 

SW Design School, 
Design Teacher, 2016 – 2016.
Provided training to a group of 15 individuals 
in basic graphic design principles and photo 
editing software.

Visions Ink, 
Graphic Designer, 2013 – 2015. 
Managed a team of freelance artists, coordinating 
and overseeing their work while also managing 
personal workload. Secured notable clients such 
as Johns Hopkins FCU, DC Teachers, Howard 
University, and other Federal banking services.

Darnell’s Mocha Lounge, 
Marketing Manager, 2010 – 2015.
Developed and maintained the brand identity, 
promoting events through the design and 
production of flyers, business cards, posters, 
and other printed materials. Utilized social 
media platforms such as Facebook, Twitter, 
and Wordpress to execute strategic marketing 
campaigns.

Starvin’ Artist Design Studio, 
Production Artist 2012 – 2013. 
Experienced freelance contractor specializing in the 
development of web and print graphics for a diverse 
range of businesses, including both large and small 
clients.



While actively seeking 
freelance clients, 
I have developed 
strong relationships 
with party promoters 
and marketing staff 
of small venues. 
Highly experienced 
in creating visually 
impactful promotional 
materials, including 
4x6 and 5x7 flyers. 
Continuously strive 
to provide effective 
solutions to enhance 
event promotion.

Printed Media

*Annual Percentage Rate current as of 6/1/14 and subject to change. 
Offer available until 9/30/14. Rates are based on an evaluation of each 
applicant’s credit. Rate includes a .25% discount 
for automatic payment and a .10% discount for 
e-Statements. Payments at 7.99% APR for 12 
months are approximately $87.36 per $1,000 
per month. Financing for qualified Market USA 
Federal Credit Union members.

Federally Insured 
by NCUA

If you want to ride the waves, catch up at a 
family reunion, or just get out of the city this 
summer, Market USA has got exactly what you 
need to make sure you have FUN.

•  Fantastic rates—as low as 7.99% APR*

•  Up to $3,000

•  No hassle 12-month repayment term

Apply online at  
www.marketusafcu.com, 
 at any branch, or call  

301-586-3400 or 800-914-4268.
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Simple joys, little pleasures,
Laughter and smiles in big measures.
Friends, family, togetherness, love…
The choicest blessing from above.

Peace, prosperity and happiness too…
All these and more are our wishes for you!

Federally
Insured by

NCUA

Equal
Opportunity
LENDER

P.O. Box 27559 | Washington, DC 20038-7559 | www.gsafcu.gsa.gov.

[Firstname] [Lastname] 
[Address] 
[Address] 
[City], [State]  [Zip]

Dear [Firstname],

It’s always nice to have a little extra financial cushion, 
especially with the new school year and the holidays 
just around the corner. 

Because of your good payment history, we 
want to add $5,000 to your Visa® line of 
credit. While your current available balance 
of $[CurrentAvailable] is nice, we are sure 
you could find the extra credit useful. 

Add up to $5,000 to Your Financial Life
Just tell us where you’re working and how 
much you make. We’ll let you know if you 
qualify.  
Apply online at www.gsafcu.gsa.gov.

Great service — always, 

 
\
Jerome P. Malvin, Jr.
President/CEO

[Date]

P.S. Are you carrying a balance on another card with 
a higher rate? Remember, there’s no fee for transferring 
it to your GSAFCU Visa Platinum or Classic card.

E Printed on recycled paper with soy ink designed & printed by visions, ink. 341229 8/14

Why work at UPO?
 UPO offers: 

• Subsidized Health Insurance with a choice of  
    HMO and PPO 

• PPO Dental Insurance

• 12 paid holidays 

• Sick leave and personal leave

• 100% Life and Long Term Disability Insurance 

• Employee Assistance Program

• Additional supplemental benefits 

• Retirement Plan with 5.5% employer non-      
    elective contribution and  
    matching contribution

UPO’s Washington: A city of thriving 
communities and self-sufficient residents.

Uniting People with Opportunities

Transfer your credit card balances to a Dominion Credit Union Visa® and 
save on all of your holiday expenses! Take a closer look at your bank 
credit cards to see what you’re really paying. It may be more than you 
realize. During the time of year when you need financial security the 
most, switch to the credit union card you can trust.

Switch now and enjoy 3.9% APR* on all 
transactions for the first six months and rates as 
low as 7.9% APR** thereafter!

Dominion Visa® cards offer:
•  Low everyday rates
•  No annual fees or balance transfer fees
•  No catches and no added stress during one of  

the busiest times of the year

Platinum card: Rates as low as 7.9% APR**

Platinum rewards card: Rates as low as 8.9% APR** 
and rewards. 
•  Airline points with no blackout 

periods and no restrictions
•  Premium merchandise redemption

Apply now to receive your 
card in time for holiday 
shopping!

www.dominioncu.org • 800-268-6928

Not a member? Join today. You can apply for 
membership and a credit card at the same time!

Federally Insured by NCUA
designed & printed by visions, ink. 341404 9/14 E Printed on recycled paper with soy ink

*Annual percentage rate. 3.9% APR valid on all transactions for the first 
six months. The introductory rate is not valid on existing Dominion 
balances. After the introductory period, the rate will return to the variable 
rate for which you qualify. 
**Variable rate based on credit qualifications. Must be a Dominion 
member to apply. You can apply for membership at the same time you 
apply for a credit card. Rate effective as of 9/1/14 and subject to change.
†Offer valid 10/1/14–11/14/14 on balance transfers of $500 or greater. 
Payment will be made in the form of a $300 credit to winning member’s 
Dominion credit card account by 12/31/14. To enter without obligation, 
send a handwritten 3” x 5” card with your name, address, email address, 
and phone number to “Dominion Credit Union Credit Card Sweepstakes,” 
P.O. Box 26646, Richmond, VA 23261.

Give yourself the gift of savings this holiday season  
and you could win $300!†

ABC Financial Institution Dominion Credit Union

Fees up to 5% of your balance 
transfer or cash advance. Higher 
rates on cash advances.

No additional fees and the 
SAME LOW RATE for balance 
transfers or cash advances.

Rates starting at prime plus 
8.65%.

Rates as low as prime plus 
4.65%.

Rewards that have restrictions 
and blackout dates on airline 
tickets.

CURewards on Platinum 
Rewards cards. Points good 
toward merchandise and 
tickets on any airline at any 
time with no restrictions!

Annual or monthly fees that can 
add up quickly.

No annual or monthly fee.

15th Floor, VA — OJRP

Inter-Office
Mail

• 3.9% APR* for the first six months
• No Annual Fees
• No Balance Transfer Fees
• Low Rates & Great Rewards

• 3.9% APR* for the first six months
• No Annual Fees
• No Balance Transfer Fees
• Low Rates & Great Rewards

15201 Hall Road, Bowie‚ MD 20721

Federally Insured 
by NCUA

Everyone likes low car payments. Why not finance or refinance your 
auto loan with PGCFCU and start saving over the life of your loan 
today? Act before July 31st and receive a $20 gas card!*.

Refinance & take advantage of:
• Rates as low as 1.74% APR*
• 60 days no payments*
• $20 gas card at closing

 
To apply:

• Visit us online: www.princegeorgescfcu.org 
• Call  301.627.2666 or 800.952.7428 
• Or, stop by a branch today!

*APR = Annual Percentage Rate. Your rate may vary depending on your credit history and term. No payments 
for 60 days but interest will accrue. 1.74% is for auto loans for a maximum of 36 months. Payment example: 
For a $20,000 New Auto loan for a term of 36 months with a 1.74% APR, the monthly payment will be $570. 
Receive $20 gas card when the loan is disbursed. Rates and APRs are effective as of 6/1/2014 and are subject 
to change without notice. Current PGCFCU loans are not eligible for refinancing. Offer ends July 31, 2014. See 
credit union website for full details and information on loans and membership.
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301.627.2666 | 800.952.7428 | www.princegeorgescfcu.org

f o r  t h e  r e n o vat i o n  o f  t h e

Phyllis Wheatley YWCA

Fr iday,  June 23 ,  20 17

Mayor Murial Bowser

Patricia L. Plummer
Board Pres ident, Phyll is Wheatley YWCA, Inc

Buwa Binitie
Managing Pr incipal, Dantes Partners

Councilman Charles Allen
WWard 6

Alex Padro
ANC 6E01

Polly Donaldson
Director, DHCD

Merrick Malone
Director, Off ice of Cap ital Programs, DCHA

CCarisa Stanley
First Vice Pres ident, Amalgamated Bank

Schroeder Stribling
Executive Director, N Street Village

Corey Powell 
Chief Operating Off icer, Dantes Partners

s p o n s o r s

Earn Double the Rewards Points 
in April and May, 2014!*

Use your JHFCU Visa® Rewards credit 
card on all the things you buy—like an 
evening out, that perfect gift, or a special 
trip you’ve been planning.

Valid on all purchases made between 
April 1 and May 31, 2014.

*Double points not valid on cash advances or balance transfers.

2027 E. Monument Street
Baltimore, MD 21287

www.jhfcu.org
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 When it Comes to Rewards —  
More is Better.

How Our System Upgrade Will Disrupt Our Services
  Friday, November 7 Saturday, Sunday, Monday,  
  (after 6 p.m.) November 8 November 9 November 10
 MC EFCU branches Closed Closed Closed Open
 Online & Mobile Banking Unavailable Unavailable Unavailable Available
 ATM withdrawal limit using an  $300 $300 $300 Limitation over 
 MC EFCU debit card or ATM card daily daily daily by noon
 MC EFCU debit card purchases $700 $700 $700 Limitation over 
  daily daily daily  by noon
 CUPID Telephone Banking Unavailable Unavailable Unavailable Available
 MC EFCU transactions at  
 Shared Branches Unavailable Unavailable Unavailable Available
 Online loan applications (auto,  
 unsecured, home equity) Unavailable Unavailable Unavailable Available
 Wire transfers Unavailable Unavailable Unavailable Available

Please make note of these 
disruptions so you can plan 
ahead to accommodate your 

transaction needs. More 
information is available at 
www.mcefcu.org.

E Printed on recycled paper with soy ink
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Please mark your calendar...

Expect limited services  
November 7-10

while we perform a system upgrade

See the reverse for an overview of what this upgrade will mean to you.



Logos

As a communications 
professional, I have 
a portfolio of diverse 
logos for local 
businesses and 
events, showcasing 
my signature simplistic 
and bold style while 
effectively capturing 
the essence of each 
organization.
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WESTAR AUTO PARts

Developed and designed 
web and print graphics 
for an international shipper 
of specialized auto parts, 

including 2013-2016 
catalog covers and 
convention materials.



DC Government - Department of public Works

As a Communications 
Specialist for the 
DC Government, I 
played a key role in 

the development and 
execution of both digital 
and print campaigns, 
including the successful 

fall leaf brochure, which 
was distributed to over 
100,000 DC residents.
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Pick Up 1 Pick Up 2
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Leaf Collection Program 2019-2020

 Page  10 

For more information about your assigned area 
on the map, please visit dpw.dc.gov.

Ward 2

Area Boundaries: Rake Leaves 
out by Sunday:

Rake Leaves 
out by Sunday:

Collection Dates: Collection Dates:

A

B

C

D

East of 15th St; North 
of Independence Ave

November 3 December 8

December 15

December 22

December 29

November 4 to 
November 9

December 9 to 
December 14

December 16 to 
December 21

December 23 to 
December 28

December 30 to 
January 4, 2020
(No collections on Jan. 1)

November 11 to 
November 16

November 18 to 
November 23

November 25 to 
November 30
(No collections on Nov. 28)

November 10

November 17

November 24

West of 15th St to 
23rd St; North of 
Potomac River

West of Wisconsin Ave 
to Glover Archbold 
Park; North of Canal 
Rd

West of 23rd St to 
Wisconsin Ave; South 
of Whitehaven St to 
Potomac River

2

Rain, snow and ice storms will disrupt the collection schedule and cause delays. For continuous updates, please visit dpw.dc.gov.

Scan HERE 
for your leaf 

collection date.



Pr
st 

St
d

U.
S. 

PO
ST

AG
E

 PA
ID

AM
I

 2
23

04

The Department of Public Works (DPW) will provide leaf 
collection service from November 7, 2022 through January 28, 
2023 to residents who receive our trash and recycling services. 
Every 10 years, the District of Columbia government is required 
to redraw Ward boundaries. Please review your ward map as the 
boundary may have changed since last year.  

District households serviced by DPW are asked to rake 
leaves into the tree box (or at the curb in front of their home 
where there is no tree box) on the Sunday of the week of their 
scheduled collection.

The rate at which leaves fall is based on cool, dry temperatures. 
As the weather becomes cooler, more leaves will fall. This year’s 
changes to our leaf collection schedule will allow us to collect 
when most leaves have fallen. Residents will still receive two leaf 
collection pickups. The first pass for leaf collection will occur 
when fallen leaf accumulation is lighter, for one week in each 
section. The second pass will be for two weeks in each section 
when fallen leaf accumulation is heavier. 

The leaf collection schedule can be disrupted by weather events 
and/or personnel changes. Each time snow or freezing rain 
and ice is forecasted, our DC Snow Team hits the streets to salt 
and pre-treat roads. This necessitates switching our equipment 
and crews from leaf collection duties to snow duties, which 
unfortunately causes delays. 

 If your street is not collected on schedule, please call 311 (202-
737-4404) or visit 311.dc.gov to open a “Leaf Collection Missed” 
service request for a collection that has been missed for five or 

more days. Be sure to sign up for the MyDPW 
app by downloading it on Apple and Android 
platforms to check when our crews will collect 
on your street. 

DPW will not collect leaves on the Thanksgiving, 
Christmas, and New Year’s holidays. Residents 
should place their leaves in the tree box or at 
the curb during holiday weeks and DPW will 
extend the collection week until the following 
Saturday. Residents can also bring leaves in 
paper bags to the Benning Road Transfer 
Station located at 2300 Benning Road, NE, 
Washington, DC, from Wednesday through 
Friday from 10:00 a.m. to 2:00 p.m.

Did you know leaves can clog storm drains, 
cause street flooding, and eventually pollute the 
Chesapeake Bay and other local waterbodies? 
Proper leaf collection and disposal are important 
practices that help make our rivers and streams 
healthy.

Residents may drop bagged leaves to the following location:

Benning Road Transfer Station 
3200 Benning Road, NE, Washington, DC

Wednesday through Friday from 10:00 AM to 2:00 PM

Cycle 1 = One week in a sectionCycle 1 = One week in a section

Cycle 2 = Two weeks in a sectionCycle 2 = Two weeks in a section

(No work on Nov. 25, 
Thanksgiving day observed)

(No work on Dec. 26, 
Christmas observed)

(No work on Jan. 2, New 
Years Day observed)

AA

A A

BB

B B

CC

C C

DD

D D

Area Boundaries:Area Boundaries:
Rake Leaves 

out by Sunday:
Rake Leaves 

out by Sunday: Collection Dates:Collection Dates:

North of Harvard St to Piney 
Branch Pkwy; West of 14th St to 
Beach Dr

North of Harvard St to Piney 
Branch Pkwy; West of 14th St to 
Beach Dr

East of 13th St; North of 
Independence Ave

East of 13th St; North of 
Independence Ave

November 6

December 4

November 7
to November 12

November 7
to November 12

December 5 to 
December 17

December 5 to 
December 17

November 14 to 
November 19

November 14 to 
November 19

January 16 to 
January 28

January 16 to 
January 28

November 21 to 
November 26(No work on Nov. 25, 

Thanksgiving day observed)

November 21 to 
November 26

December 19 to 
December 31(No work on Dec. 26, 

Christmas observed)

December 19 to 
December 31

November 28 to 
December 3

November 28 to 
December 3

January 2 to 
January 14(No work on Jan. 2, New 

Years Day observed)

January 2 to 
January 14

November 13 

December 18

November 20

January 1

November 27

January 15

South of Harvard St to Florida 
Ave/U St; West of 14th St to 
Connecticut Ave

South of Harvard St to Florida 
Ave/U St; West of 14th St to 
Connecticut Ave

East of 20th St to 13th St; 
North of Potomac River

East of 20th St to 13th St; 
North of Potomac River

South of Harvard St/Michigan Ave 
to S St/Florida Ave; East of 14th St 
to 1st St/2nd St

South of Harvard St/Michigan 
Ave to S St/Florida Ave; East of 
14th St to 1st St/2nd St

West of Wisconsin Ave to 
Glover Archbold Park; North 
of Whitehurst FWY

West of Wisconsin Ave to 
Glover Archbold Park; North 
of Whitehurst FWY

North of Harvard St to Spring Rd/
Rock Creek Church Rd; East of 
14th St to Park Pl

North of Harvard St to Spring Rd/
Rock Creek Church Rd; East of 
14th St to Park Pl

West of 20th St to Wisconsin 
Ave; South of Whitehaven St 
to Potomac River

West of 20th St to Wisconsin 
Ave; South of Whitehaven St 
to Potomac River

Ward 1Ward 2
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What is considered a residence serviced by DPW?
As defined by District of Columbia law, residences serviced by DPW are 
single-family homes and 3 unit or less residential homes.
 
Is leaf collection in the front or rear?
Leaves are collected at the front of residences. Please rake leaves into 
your tree box or at the curb, if there is no tree box place leaves at your 
curb.
 
What is a tree box?
Tree boxes are public space (usually box shaped) that surround 
trees and other plants at the front of private property. Residents are 
responsible for keeping the tree boxes in front of their homes in clean 
and safe condition.
 
Can I just rake my leaves into the street?
No. Piles of leaves in the street are a fire hazard and create parking 
and traffic issues. Only leaves left at the curb or in the tree box will be 
collected.
 
What will DPW do if piles of leaves on our street blow into the 
storm drain or are washed there during a rainstorm?
Please report piles of leaves in storm drains by calling 311 (202-737-
4404) or by contacting DC Water at 202-727-2000.
 
Do I have to rake my leaves again if they blow away or have seeped 
into the ground because of a storm?
Yes. DPW will only collect leaves left in the tree box or at the curb.
 
How do I find out when my leaves will be collected?
Visit dpw.dc.gov to view a map and leaf collection schedule in your ward. 
Brochures including the schedules and an overview of the leaf collection 
program will be mailed to each DPW-serviced household before the 
program starts.
 
What day during my collection week should I bag my leaves?
Please bag your leaves and place them at the curb or in the tree box on 
Sunday of your collection week.

Need leaves and/or yard waste collected after January 28?  
Yard waste and leaves can be placed in paper bags for a scheduled yard 
waste pick up by calling 311.  Residents can also visit www.311.dc.gov to 
make an appointment or download and schedule an appointment using 
the 311 mobile app available at the Google Play & Apple App stores.

2022-23 Key Leaf Collection Facts:
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#WinterReadyDC

 READY WINTER

Use the QR code below to Check out our  
#WinterReadyDC brochure to find out how you can be 

prepared for this winter. 

A

A A

A

AA

A

A

AA

A

A

B

B B

B

BB

B

B

BB

B

B

C

C C

C

CC

C

C

CC

C

C

D

D D

D

DD

D

D

DD

Area Boundaries:Area Boundaries:

Area Boundaries: Area Boundaries:

Area Boundaries:

Area Boundaries:

Rake Leaves 
out by Sunday:

Rake Leaves 
out by Sunday:

Rake Leaves 
out by Sunday:

Rake Leaves 
out by Sunday:

Rake Leaves 
out by Sunday:

Rake Leaves 
out by Sunday:

Collection Dates:Collection Dates:

Collection Dates: Collection Dates:

Collection Dates:

Collection Dates:

West of Beach Dr/Broad Branch 
Rd; to Connecticut Ave

West of Beach Dr/Broad Branch 
Rd; to Connecticut Ave

East of 3rd St/6th/5th; South 
of New York Ave; North of East 
Capitol St

East of 3rd St/6th/5th; South 
of New York Ave; North of East 
Capitol St

North of E Capitol St to Eastern 
Ave; East of Kenilworth Ave

North of E Capitol St to Eastern 
Ave; East of Kenilworth Ave

North of Michigan Ave/Otis St to 
Kennedy St / North Capitol St; 
East of Rock Creek Church Rd to 
South Dakota Ave/Eastern Ave

North of Michigan Ave/Otis St to 
Kennedy St / North Capitol St; 
East of Rock Creek Church Rd to 
South Dakota Ave/Eastern Ave

North of Military Rd/27th St; 
South of Western Ave/Eastern 
Ave; West of 8th St to Broad 
Branch Rd

North of Military Rd/27th St; 
South of Western Ave/Eastern 
Ave; West of 8th St to Broad 
Branch Rd

East of 295/Suitland 
Parkway to Naylor 
Rd. North of Southern 
Avenue to 295.

West of Naylor 
Rd/25th St to 
Suitland Pkwy; North 
of Southern Ave to 
Anacostia River

East of Western Ave; to 
Nebraska Ave; North of 
Massachusetts Ave to 
Connecticut Ave

East of Western Ave; to 
Nebraska Ave; North of 
Massachusetts Ave to 
Connecticut Ave

South of Florida Ave; West of 
15th st; East of 11th St

South of Florida Ave; West of 
15th st; East of 11th St

East of Minnesota Ave to 
Southern Ave; South of East 
Capitol St to Massachusetts Ave

East of Minnesota Ave to 
Southern Ave; South of East 
Capitol St to Massachusetts Ave

West of 1st St/2nd St; South of 
Michigan Ave to Rhode Island Ave

West of 1st St/2nd St; South of 
Michigan Ave to Rhode Island Ave

South of Military Rd; North of 
Piney Branch; West of Georgia 
Ave; East of Beach Dr

South of Military Rd; North of 
Piney Branch; West of Georgia 
Ave; East of Beach Dr

West of Suitland Pkwy; 
North of Mississippi Ave/
Atlantic St to Anacostia 
River/ Interstate 695

West of Suitland Pkwy; 
North of Mississippi Ave/
Atlantic St to Anacostia 
River/ Interstate 695

West of Nebraska Ave/New 
Mexico Ave/ Tunlaw Rd; South of 
Massachusetts Ave to Potomac 
River

West of Nebraska Ave/New 
Mexico Ave/ Tunlaw Rd; South of 
Massachusetts Ave to Potomac 
River

West of South Capitol to 
Interstate 395, South of 
Independence Ave to Anacostia 
River

West of South Capitol to 
Interstate 395, South of 
Independence Ave to Anacostia 
River

South of Massachusetts ave to 
Naylor Rd. North of Southern Ave 
to Minnesota

South of Massachusetts ave to 
Naylor Rd. North of Southern Ave 
to Minnesota

South of New York Ave/
Bladensburg Rd; North of Benning 
Rd; East of Florida Ave

South of New York Ave/
Bladensburg Rd; North of Benning 
Rd; East of Florida Ave

North of Rock Creek Church Rd to 
Missouri Ave; East of Georgia Ave

North of Rock Creek Church Rd to 
Missouri Ave; East of Georgia Ave

East of Nebraska Ave; South 
of Connecticut Ave to New 
Mexico/Tunlaw Rd 

East of Nebraska Ave; South 
of Connecticut Ave to New 
Mexico/Tunlaw Rd

South of East Capital to 695, 
East of South Capital to New 
Jersey Ave/11th St

South of East Capital to 695, 
East of South Capital to New 
Jersey Ave/11th St

West of Minnesota Ave to 
15th St; South of Eastern Ave/
Benning Rd to Nicholson St

West of Minnesota Ave to 
15th St; South of Eastern Ave/
Benning Rd to Nicholson St

South of Rhode Island Ave 
to New York; East of New 
Jersey to South Dakota Ave.

South of Rhode Island Ave 
to New York; East of New 
Jersey to South Dakota Ave.

East of 8th St; North of Missouri 
Ave/Riggs Rd/Kennedy St; South 
of Eastern Ave

East of 8th St; North of Missouri 
Ave/Riggs Rd/Kennedy St; South 
of Eastern Ave

South of Mississippi Ave/
Atlantic St to Southern 
Ave

South of Mississippi 
Ave/Atlantic St to 
Southern Ave
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Ward 6 Ward 7 Ward 8

November 6 November 6

November 6

November 6

December 4 December 4 December 4
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November 13 

November 13 
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Cycle 2 = Two weeks in a section

Cycle 2 = Two weeks in a section Cycle 2 = Two weeks in a section Cycle 2 = Two weeks in a section
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https://www.yahoo.com/
news/door-dash-driver-left-
food-210739333.html

November 7
to November 12

December 5 to 
December 17

November 14 to 
November 19

January 16 to 
January 28

(No work on Nov. 25, 
Thanksgiving day observed)

November 21 to 
November 26

(No work on Dec. 26, 
Christmas observed)

December 19 to 
December 31

November 28 to 
December 3

(No work on Jan. 2, New 
Years Day observed)

January 2 to 
January 14

November 7
to November 12

December 5 to 
December 17

November 14 to 
November 19

January 16 to 
January 28

(No work on Nov. 25, 
Thanksgiving day observed)

November 21 to 
November 26

(No work on Dec. 26, 
Christmas observed)

December 19 to 
December 31

November 28 to 
December 3

(No work on Jan. 2, New 
Years Day observed)

January 2 to 
January 14

November 7
to November 12

December 5 to 
December 17

November 14 to 
November 19

January 16 to 
January 28

(No work on Nov. 25, 
Thanksgiving day observed)

November 21 to 
November 26

(No work on Dec. 26, 
Christmas observed)

December 19 to 
December 31

November 28 to 
December 3

(No work on Jan. 2, New 
Years Day observed)

January 2 to 
January 14

November 7
to November 12

December 5 to 
December 17

November 14 to 
November 19

January 16 to 
January 28

(No work on Nov. 25, 
Thanksgiving day observed)

November 21 to 
November 26

(No work on Dec. 26, 
Christmas observed)

December 19 to 
December 31

November 28 to 
December 3

(No work on Jan. 2, New 
Years Day observed)

January 2 to 
January 14

November 7
to November 12

December 5 to 
December 17

November 14 to 
November 19

January 16 to 
January 28

(No work on Nov. 25, 
Thanksgiving day observed)

November 21 to 
November 26

(No work on Dec. 26, 
Christmas observed)

December 19 to 
December 31

November 28 to 
December 3

(No work on Jan. 2, New 
Years Day observed)

January 2 to 
January 14

November 7
to November 12

December 5 to 
December 17

November 14 to 
November 19

(No work on Nov. 25, 
Thanksgiving day observed)

November 21 to 
November 26

(No work on Dec. 26, 
Christmas observed)

December 19 to 
December 31

(No work on Jan. 2, New 
Years Day observed)

January 2 to 
January 14

Anacostia River

Cycle 1 = One week in a section Cycle 1 = One week in a section Cycle 1 = One week in a section

Cycle 1 = One week in a section Cycle 1 = One week in a section Cycle 1 = One week in a section
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DC Government - Department of public Works

TOPICS/TRENDS  
TO WATCH
We continue to receive reports of shattered glass being left behind the 
recycling trucks. The crews were often able to remove the glass within a 
24-hour period, but we’re still awaiting feedback on the cause. We suspect 
it’s what happened last year - a rubber gasket on the truck needing to be 
replaced.

The Don’t Litter Campaign is a huge success! We are receiving requests 
daily through the DPW Clearinghouse and Front Desk from residents who 
want signs to place in their front yard. The MOCRs have made requests as 
well, so much so, that we only have 32 signs left. More signs have been 
ordered. We’re currently awaiting confirmation on when they will arrive.

Residents are asking that DPW move the litter can located at 4th & M St, SW 
to be relocated along with the newly relocated bus shelter. Mr. Duckett has 
confirmed that DPW will move the litter can, but he has yet to confirm when 
the litter can will be moved.

Residents in the 600 block of 4th St, SW are furious about being ticketed for 
Street Sweeping services that never occurred. Tony Duckett reported that 
the street sweepers came through on Wednesday, but not on Thursday. This 
was because the Street Sweeper Operator could not get a working street 
sweeper. Mr. Duckett confirmed that they will make this block a priority next 
week.

Former ANC Commissioner Kathy Henderson requested alley cleaning for 
17th to 21st and M Streets to Lang Place, Lyman Place, L Street, 17th Place, 
18th Street, I Street, H Street, H Place, 19th Street, 20th Street, 21st Street, 
and both sides of Benning Rd NE. Former ANC Commissioner Henderson 
informed the media of her requests, which prompted Johnathan Kuhl and 
Celeste Duffie to visit the locations last week. Ms. Duffie reached out to Tony 
Duckett regarding a schedule of what was originally on their alley cleaning 
schedule and what can still be placed on the alley cleaning schedule. 
Anthony Crispino has followed up Ms. Duffie’s email to Mr. Duckett this 
morning. 

SWEEP    
Former ANC Commissioner Kathy Henderson requested 
through ANCs Sam Ford that DPW collections clean 
a neglected alley behind 18th and L St, NE. The 
subsequent video and interview with Director Geldart 
can be found on Sam Ford’s Facebook page. 

Sanitation Enforcement is on the rise across all eight (8) 
Wards. As of this writing, no area is seeing more than 
the other, but as the warmer months approach, it’s worth 
keeping an eye on.

PEMA   
Residents are requesting that Parking Enforcement 
Officers be deployed to 14th & Irving Street NW. 
Traffic flow and the opening of WaWa have made the 
intersection unbearable for bike riders.

We have seen a steady flow of abandoned vehicle 
service requests in Wards 5 & 7.  We will continue to 
monitor in case we need to ask Parking Enforcement to 
step up enforcement in those specific wards.

522 Calls (Not counting how many 
                                     went to voice mail, wrong #’s, etc.)

361 (including six (6) for EOM)

ANC 2C | ANC 5A

Front Desk x6833

Clearinghouse Email

Community 
Meetings
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SWMA – Missed Trash
We can’t be sure until we receive SWMA’s report, 
but it appears that SWMA is having a difficult time 
collecting both trash and recycling containers from 
residents who qualify for hardship collection. 

Ms. Gaskins resides at 722 Buchanan St, NE 
and she says that we are not emptying her trash 
container. Wards 4 and 7 are also reporting, through 
the DPW Clearinghouse and the DPW Front Desk, 
that trash collection is either being missed for weeks 
at a time or they must call every week to ensure 
that their trash is being collected at its scheduled 
collection time.

A resident, who resides at 932 Longfellow St, NW, 
says that private contractors have blocked trash/
recycling collection for two (2) weeks. It may be 
worthwhile for DPW to revisit ways to communicate 
to residents when/where/how their trash will be 
collected when construction is blocking the alley 
where their trash is normally collected.

SWMA – Missed Recycling  
There has been a slight uptick in Missed Recycling. 
Though this report covers a two (2) week period, the 
following residents have either confirmed missed 
recycling for weeks at a time or they qualified for 
Hardship Collection and their containers are still not 
being emptied at the scheduled time.
• Ms. Franklin resides at 826 51st NE. She states 

that the entire block has not had a recycling 
pickup in four (4) weeks. (SR# 19-00764568)

• A resident, residing at 2616 31st Place, NE says 
her recycling has been missed five (5) weeks in 
a row.

• Ms. Adams resides at 5616 H St, SE. She states 
that her hardship recycling container hasn’t 
been collected, even though her SR# 19-
00251328) has been closed.

• Ms. Pernell resides at 248 14th Place, NE. She 
states that her hardship recycling container 
hasn’t been collected, even though her SR# 19-
00270285) has been closed. 
 

SWMA – Bulk
There have been 16 missed bulk service requests. 
Most of them are premature closures. (i.e. The 
service requests have been closed without having 
removed any of the items or they remove only a 
portion of what was asked to be collected.) There 
was one instance where the bulk that was left was 
considered construction debris, but we’re awaiting 
feedback for the reason the other service requests 
haven’t been collected.

SWMA – Street Sweeping
We continue to receive reports, especially in Wards 
7 and 8, about the mess our Street Sweepers 
are making. Residents are stating that the Street 
Sweepers are kicking up dirt versus removing it. 
They would almost rather they not come through if 
the current equipment doesn’t remove the debris 
any better than it currently does.

SWMA – Leaf Collection
Leaf Season was over a few months ago, but believe 
it or not, we’re still getting a handful of leaf collection 
requests (disguised as yard waste) in NE.   

SWMA  CONSTITUENT  
SERVICES REPORT
        May 13th – May 24th
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Developed, implemented, 
monitored, and evaluated 
marketing campaigns in 
line with the District’s overall 
strategy. Analyzed previous 
campaign performance 
and set key performance 
indicators. Contributed 
to the planning process 
by providing input and 
influence on marketing 
plans. Achieved notable 
results such as an increase 
of 2,000 organic followers 
on Twitter and 2.5 million 
impressions for the fiscal 
year.



Population health links

As a communications 
professional, I have 
had the opportunity 
to work with leading 
healthcare data 

optimization company, 
Seamon Corporation, 
as a contracting client. 
One of the projects I 
was involved in was 

the development of a 
brand strategy for a 
new initiative aimed at 
bringing their services 
to a wider audience, 

including doctor’s 
offices.



DC Health LInk

As a communications 
professional, I 
played a key role in 
the development 
of the branding for 

DC Health Link, a 
healthcare exchange 
program established 
in compliance with the 
Affordable Care Act 

(ACA) to provide access 
to quality and affordable 
healthcare for all DC 
residents. My expertise 
was specifically utilized 

in the creation of social 
media campaigns.



Credit Union Miracle Day Run

As a communications 
professional, I was responsible 
for developing and executing 
the branding for the 2013 

national series of The Credit 
Union Cherry Blossom Ten Mile 
Run® in Washington, D.C. This 
project brought together credit 

unions and partners nationwide 
to support the Children’s 
Miracle Network alliance of 
premier hospitals for children. 

My contributions included the 
creation of a printed media kit for 
sponsors, posters, and direct 
mailers to potential donors.

OUR CAUSE

Giving Hope. Healing Children.
Report your Fundraising totals to Sarah Turner. 

Deadline: April 30

Maximize Your Local Exposure During Race Weekend! 
Want to really connect with your members and potential members during race weekend?  Showcase your credit union during the Race Expo and on the day of the Run with one of these limited Wave Opportunities offered exclusively to Sponsors!
Sponsorship Level 

Cost Availability
First Wave Sponsorship: Mile Markers  $500 each 15 availableYour credit union name and logo appear on a designated mile marker or directional sign. Viewed by more than 20,000 runners and spectators. 
Note: Logo size is determined by National Park Service regulations to be one-third the size of the official race logo. Logo must be supplied in a vertical format.Second Wave Sponsorship: Corral Sponsor  $1,000 each 6 available

On the day of the race, all runners are grouped into one of six corrals based on their previous race times. Your credit union name and logo will be listed as the Sponsor of a corral and be included 

in all Run information and in instructions distributed to the runners. On race day, your credit union name will be announced from the Announcer’s Tower to over 20,000 runners and spectators 

identifying you as a Sponsor as the corrals are called to form prior to their start times. Also includes the option to place volunteers from your credit union as corral escorts.  Third Wave Sponsorship: Race Expo Exhibitor  $2,000 each  5 available
Exhibit booth at the Race Expo at National Building Museum on the Friday and Saturday before the Run. Placement to be part of “Credit Union Marketplace.” You will have an opportunity to promote 

your credit union to over 25,000 participants.  

Fourth Wave Sponsorship: Water Cups $5,000 each 5 available
Your credit union name and logo will appear on the water cups at a designated aid station. Each station distributes 25,000 water cups. Includes sign with credit union name and logo at the station. Also 

includes the option to place your credit union volunteer team at the station with your cups.  
Note: Due to the number of volunteers required to staff aid stations, we cannot guarantee that your credit union team will be the only group assigned to that stop. We will, however, do 

our best to ensure that no other credit union is assigned to a station you are sponsoring.



Become a Sponsor of the 
2015 Credit Union Cherry Blossom Ten Mile Run®

If Credit Unions are important to your business, consider… 

The growth of credit unions continues to capture attention from consumers—
and Members of Congress—for their good works and fair practices, 
directly and positively impacting your business’ success.

The CUMD Family of Races includes the flagship Credit Union 
Cherry Blossom Ten Mile Run® in Washington, DC, the Credit Union 
SacTown Ten-Mile Run in Sacramento, California and Freedom 
Runs for our troops overseas. These races comprise one of the 
largest credit union fundraising events, enabling us to donate 
over $6.5 million through Credit Unions for Kids® to Children’s 
Miracle Network Hospitals since 2001.

We are asking for your support. The Credit Union 
Cherry Blossom Ten Mile Run is a unique opportunity 
to showcase your company demonstrating 
support for the credit unions you serve. Gain 
national exposure while giving hope and healing 
kids in communities nationwide. You do care. Show 
it!

With your sponsorship of 
the Credit Union Cherry 
Blossom Ten Mile Run, you 
get access to credit union 
decision makers.  

Platinum Sponsor  -  $75,000
• Eight free race entries for the Credit Union Cherry Blossom Ten Mile Run
• Three passes for access to the announcer’s tower at the race and name announced to 20,000 runners

Access to Decision Makers 
Cherry Blossom Race Weekend Washington, DC
• Complimentary booth at Cherry Blossom Race Expo – National Building Museum.  Access to over 20,000 

runners, volunteers and running enthusiasts  
• Invitation and recognition at Capitol Hill Press Conference – Capitol Visitors Center.  Attendees include 

credit union CEOs, congressional representatives, congressional staff members, and credit union trade 
association representatives.

• Six complimentary tickets to Friday evening Gala/event Fundraiser – attendees include Credit Union CEOs, 
industry leaders and all sponsoring business partners  

• Opportunity to address attendees at gala event
• Invitation to Elite Runner’s dinner – invitees include elite national and international runners, CU CEOs, industry 

leaders
• Invitation and recognition at Credit Union CEO VIP reception – Guests include Credit Union CEOs, industry 

leaders and all sponsoring business partners
• Invitation to Sponsor’s Tent at the race course– invitees include CU CEOs, industry leaders, CMNH Champion 

Family, Children’s National Medical Center officials, and possibly high-ranking government official.

Advertising and Public Relations
• Half page ad in CUMD Yearbook- distribution approximately 1,200 credit union professionals
• Article in CUMD eNews – Distributed to over 200 credit union professionals
• Prominent sign at Cherry Blossom gala event with advertising message of your choice
• Mile Marker with logo on CUCB race course 
• Prominent display of logo on all ads in CU Times and any other trade press ads placed (list)
• Three ads yearly in CU Times.  One to include bonus distribution during CUNA’s GAC conference
• Callahan’s CreditUnions.com website
• Credit Union Association/League publications
• Prominent logo recognition on all posters and at exhibit booths at credit union trade events, including CUNA 

Governmental Affairs Conference with attendance of more than 5,000 credit union industry professionals
• Logo with a company description and link on CUMD Website 

Platinum 
Sponsor 
$75,000

Gold  
Sponsor 
$50,000

Silver  
Sponsor 
$25,000

Copper 
Sponsor
$10,000

Bronze 
Sponsor 
$5,000

Steel 
Sponsor 
$1,000

Race Entries for Each Race 8 Free 6 Free 4 Free 2 Free 1 Free

Passes for Announcers’ Tower at Cherry Blossom 3 Passes 2 Passes 1 Pass

Complimentary Tickets to Cherry Blossom Gala/Auction Fund-
raiser*

6 Tickets 4 Tickets 2 Tickets 1 Ticket

Opportunity to Place Advertising Sign at Gala X X

Opportunity to Address Attendees at Gala Event in DC X X

Half Page ad in CUMD Yearbook X X

Mile Marker on Race Course X X

One Ad or Story Placement in CUMD Email Blast X X

Complimentary Booth at Cherry Blossom Race Expo X X

Invitation to Cherry Blossom Elite Runners Dinner X X X

Capitol Hill Press Conference X X X X

Invitation to CU CEO VIP Reception- Capitol Hill X X X X X

Invitation to Sponsor Tent on Cherry Blossom Race Course X X X X X

Logo on CUMD Ads in CU Trade Publications X X X X X

Logo on Posters & Exhibit Booths at CU Trade Events X X X X X

Logo & Company Description on CUMD website X X X X X X

         
         
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      

Compare sponsorship levels here

We CAN do it!
Next races: April 12, 2015.

PLEDGE NOW 
 
Be a part of this initiative that has won the coveted 
National Credit Union Foundation’s Herb Wegner 
award for Outstanding Program of 2013.   

Pledge Online at www.miracleday.org.

The growth of credit unions continues to capture 
attention from consumers—and Members of 
Congress—for their good works and fair practices, 
directly and positively impacting your business’ 
success.

Please pledge by February 1, 2015. We will invoice 
you for your tax-deductible donation and you can 
pay now or in 2015.

Credit Unions for Kids is the 3rd largest Corporate 
Donor to CMN Hospitals

CUMD Interactive kiosk



ORIP GRANT KIOSK PROGRam

I was contracted by 
the Office of Research 
Infrastructure Programs 
(ORIP) - a branch of the 

National Institutes of Health 
(NIH) - to design and 
implement a kiosk program 
for an event. The program 

aimed to promote the 
organization’s mission of 
funding scientific human 
and physical resources to 

prevent disease. The kiosk 
featured interactive videos 
and a form to collect 
information from attendees.

O F F I C E  O F  R E S E A R C H 
 I N F R A S T R U C T U R E  P R O G R A M S

O F F I C E  O F  R E S E A R C H 
 I N F R A S T R U C T U R E  P R O G R A M S

ARE ORIP SBIR/STTR 
GRANT PROGRAMS 

RIGHT FOR ME?

GRANTEES TELL THEIR STORIESGRANTEES TELL THEIR STORIES

Application Process Basics

Request More Info & 
Join E-Mail List

Paul TyalorTom Robertson Angelika Fath-Goodin

Contact Information

WELCOME TO SMALL 
BUSINESS PROGRAMS

WELCOME TO SMALL 
BUSINESS PROGRAMS

Application Process Basics

ARE ORIP SBIR/STTR 
GRANT PROGRAMS 

RIGHT FOR ME?

PLAYING FOR SUCCESS IN NEUROSCIENCE 

Tom Robertson
Successful ORIP Grantee

NURBITS GAME

ORIP Disclaimer of Endorsement:
Any reference obtained from this server to a specific product, process, or service 
does not constitute or imply an endorsement by ORIP or the United States 
Government of the product, process, or service, or its producer or provider. The 
views and opinions expressed in any referenced document do not necessarily 
state or reflect those of the ORIP or the United States Government.

PLAYING FOR SUCCESS IN NEUROSCIENCE 

Tom Robertson
Successful ORIP Grantee

IMPACT ON EDUCATION APPLICATION PROCESS BASICS
APPLICATION BASIC’S

ANGELIKA’S STORY
CONTRIBUTION TO SCIENCE: 
The NSET device revolutionizes embryo transfer in mice making it ideal for producing transgenic, knock-out or knock-in mice 
without surgery. NSET is as effective as current surgical procedures.

Getting to know Angelika Fath-Goodin

THE INNOVATION: THE NSET DEVICE

GRANT APPLICATION AND BUSINESS 
ADVICE 

KEYS TO SUCCESS

ANGELIKA’S STORY
BACK TO INTRODUCTION

PHOTOS

PHOTOSPHOTOS
ANGELIKA’S STORY

MORE INFO



Web projects

As a web developer, I 
have extensive experience 
creating dynamic, 

responsive websites for 
small businesses. My 
portfolio includes a diverse 

range of projects, all of 
which feature interactive 
design elements, such as 

e-commerce functionality, 
social media integration, 
and more.



United Planning Organization

Implemented a new 
corporate identity, 
including revamped 
promotional materials 

and a fully responsive 
web design. Led 
social media strategy 
and editorial calendar 

development. Executed 
targeted e-mail 
and social media 
campaigns, resulting 

in a 21% increase 
in engagement and 
donations for two key 
initiatives.



United Planning Organization

UPO’s Washington: 
A city of thriving 
communities and self-
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ON ThE COvER: Roxanne Holder and her daughter Taylor are 
both UPO customers. While Taylor attends the Early Head Start 
program at a UPO Early Learning Center, her mom works at a job 
she found through a UPO Job Developer.

(Seascape design: Kimberly Bean-Thompson.)

UPO was awarded the DC Bar Association’s 
Suzanne V. Richards Award for promoting 
DC residents’ access to justice

Justina Poole, an 8th grade POWER 
student, won the College Essay Award from 
Georgetown University’s Institute for College 
Preparation

Takia Holsey, a 9th grade POWER student, 
won a scholarship from LifeSmarts and 
UL for her presentation of a Safety Smarts 
program to Hendley Elementary School 
students

UPO earned the guidestar Platinum Seal of 
Transparency for Community Improvement 
and Capacity Building; platinum is the 
highest level of recognition given by 
GuideStar, the world’s largest source of data 
about nonprofits

UPO became a National Disability 
Employment Work-Based Learning 
Experience Host for the Wise Youth Program 
of the DC Dept. of Disability Services

UPO earned a Service Award from 
WinnResidential property management for 
the depth of our work in the Washington 
Highlands community

UPO was chosen as a Strengths-Based 
Family Worker (SFW) Approved Regional 
Training Provider by Temple University

UPO earned a Partnership Appreciation 
Award from United Way of the National 
Capital Area

Our Edgewood Early Learning Development 
Center earned 5-year accreditation from the 
National Association for the Education of 
Young Children for its Infant and Toddler 2 
Early Learning Programs

AwARds ANd 
RECOgNiTiONs

The middle and high school students in our POwER 
(Providing Opportunities with Educational Readiness) 
program won the sTEm Jeopardy contest at the Patriots 
Technology youth summit, held at Bowie state University

(Note: In 2018, they defended their crown and won again!)

TREAsURE 

TimE

TiEs

TALENT

“whAT i CAN dO”

ThE RECiPE fOR sUCCEss 

People who want to lift themselves out of poverty just need support. Let’s help them rise 
into a better life for themselves and their families. All it takes is your decision, right now, 
to make a difference.

•	 when you volunteer your Time, you give it a purpose. And it can be fun!
•	 serving others with your unique Talent is balm for your soul.
•	 your generosity by donating Treasure shows what you value.
•	 when you connect people using your Ties, giving them inspiration and strategic input 

from peers, you’re expanding your tribe. 

The difference we make in the community is a direct result of people like you who support 
our work. Even the smallest deeds have a big effect: They combine with other deeds to 
improve the lives of our neighbors — and make you feel good. (here you can speak the 

language of the heart and everyone understands you.)
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wAshiNgTON 
highLANds

UPO is integral to this Southeast DC neighborhood. The depth and scope of our work touches all ages, 
helps people lift themselves out of poverty, and weaves together a safer, stronger community.
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s: DC’s Washington Highlands neighborhood is in Ward 8, east of the Anacostia River. Its residents are plagued by the city’s 

highest concentration of poverty, a high rate of crime, and 3 times the citywide rate of unemployment.

In 2014, UPO’s Strategic Positioning Team developed a Community Needs Assessment for Washington Highlands. It showed 
that residents needed a vast range of opportunities including job training/placement and wraparound case management to 
help them gain employment, confidence, and financial stability. This led to our Washington Highlands Community Impact 
Concept — the framework for our on-the-ground support. 

To build on the neighborhood’s assets and strengths, we helped to develop the Washington Highlands Community 
Advancement Network (WHCAN), a coalition of individuals and organizations who share the goals of enhancing residents’ 
quality of life. These stakeholders are engaged and empowered as they plan and execute the ideal programs to address local 
needs.

We work with community partners and residents on a place-based strategy that includes these components: 

UPO workforce institute
Onsite case management, job training 
enrollment, job fairs, and referrals. 

UPO Office of Early Learning 
Quality onsite education for children 
up to age 5. We opened the Atlantic 
Gardens Early Learning Center in 2014 in 
partnership with WinnResidential.

UPO youth services 
Programs at Hendley Elementary School, 
Hart Middle School, and Ballou High 
School. Activities include reading, tutoring, 
and STEAM projects.

UPO foster grandparents 
Program 
One-on-one and group mentoring of 
children by senior volunteers. 

UPO’s Advocacy division
Collaborations with WHCAN on leadership 
training sessions, education/awareness 
campaigns, workshops, and policy forums.

19 
residents completed vocational 
training and earned a national 

certification

41
residents secured full-time 

or part-time jobs

34
residents enrolled in adult 

education and literacy classes

winners of UPO’s vote your Block initiative: 
Residents of the 600 Block of Elmira Street, SE 
pictured with volunteers (including Washington 
Gas employees) and UPO staff members. 

Through UPO’s Community Leadership Component, 
washington highland residents worked 
together to create a community vision and 
develop an action plan to improve their quality of 
life. They focused on education, safety, resources, 
opportunities, and unifying their community. 

Margie Neal says “Thank god for UPO because 
we got all the neighbors working together and 
helping each other. We got yards beautiful that 
haven’t been beautified in years. I’m so happy that 
together we created something beautiful.”

Sites with UPO activities

UPO’s Partnership Awards recognized 
Momma’s Safe Haven and Domestic Violence 
Wears Many Tags for their outstanding 
partnership and domestic violence advocacy.
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fOsTER  
gRANdPARENTs

UPO Foster Grandparents help children at 47 sites in DC, including early childhood education programs, public schools, youth programs, 
hospitals, and social service programs. 

When elders are assigned to early education and Head Start programs, they focus 
on child development milestones in social emotional development, motor skill 
development, and basic literacy.  

In elementary schools, Foster Grandparents work tirelessly one on one and in small 
groups on the building blocks of education: reading, comprehension, numerical skills, 
and improving attendance. (Note: All elementary sites are Title 1 schools with an 
average of 90% low-income students, whose average standardized test scores are 
30% or below.)

Our seniors serving in hospitals give comfort and mentoring to children who are unable 
to attend schools. And Foster Grandparents assigned to Potomac Job Corps offer 
remedial education, social, and emotional support for youth who are trying to improve 
their life choices.

iNvEsTmENT: Our 182 volunteer elders are low-income seniors who give 15-40 hours a week; they receive an hourly stipend and 
transportation reimbursement. As they make an impact on children, they also improve their own health by reducing isolation, learning new 
skills, and staying active.
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When you connect wisdom with love, everyone benefits. UPO organizes low-income seniors who volunteer 
for one-on-one and group mentoring of children aged 3-17.

NEw: Since we’ve often been forced to turn away applicants who earn 
above 200% of the federal poverty guideline, we began a pilot project 
where we trained and placed 5 non-stipend Foster Grandparents. 
We also streamlined our data collection, saving them time on each 
report. 

NEXT: Over the course of the next 3 years, the program will seek 
to recruit more men and Spanish-speaking grandparents.

“[We make a difference in the children by] providing love, 
caring, and drawing them out. Helping them to socialize 
and alleviate pain. Allowing parents and children to talk 
out their fears, depression and anxiety. To let all know they 
are not alone, and others care about them.”

grandma Phyllis A. Pricer, age 75, became a Foster 
Grandparent in 2007 and currently serves at Children’s 
National Health System

6,077 
students served

182 
Foster Grandparents 

176,087
hours given by Foster Grandparents

“I knew about the needs of our children 
and felt I could be a part of helping them. 
My main focus is helping our children to 
read. Reading well opens so many other 
experiences for our children.”

grandma sandra wood, age 71, became a 
Foster Grandparent in 2009 and currently 
serves at Anne Beers Elementary (1st Grade)

imPACT: This year, Foster Grandparents gave 176,087 hours to help 6,077 students. 
(The number of hugs: in the millions.) The cumulative impact is obvious. For 
example, the children in our Early Head Start programs across the city, who have 
bathed in Foster Grandparents’ attention, improved their outcomes in preparation 
for kindergarten: 90% of them met or exceeded their growth range, which was 
beyond expectations.

We celebrated the 108th birthday of Foster 
Grandparent Virginia McLaurin. She began 
volunteering at 85 and continues to inspire us all. 

A Telemundo news crew filmed a story on the Foster 
Grandparent program at Eagle Academy Public Charter School. 
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#StayCleanLivetheDream

QUALifiCATiONs

•	 MUST BE A DC RESIDENT WHO IS 18 YEARS OR OLDER

•	 MUST HAVE A HIGH SCHOOL DIPLOMA OR A GED

•	 MUST BE ABLE TO PASS CASAS EXAM WITH A 9th GRADE 

READING/MATH LEVEL

•	 MUST PASS A CRIMINAL BACKGROUND CHECK, DRUG 

TEST, TB SCREENING & PHYSICAL EXAM

COURsE REQUiREmENTs

•	 120 HOURS OF CONTENT/CLASSROOM SESSIONS

•	 480 HOURS OF VOLUNTEER TIME IN AN EARLY HEAD START CLASSROOM

Darnita Lawrence
202-526-2640

dlawrence@upo.org

For more information:

10 WEEKS STARTING

mARCh 12, 2018
MONDAY THROUGH THURSDAY, 9AM TO 12PM 

OPEN ENROLLmENT
6 WEEKS TO 3 yEARS OLD

HIGH QUALITy EDUCATION PROGRAM SERVICES COMING SOON.

- highLy QUALifiEd sTAff

- REsEARCh BAsEd CURRiCULUm

- NUTRiTiONAL mEALs

- COmPREhENsivE ChiLd ANd fAmiLy  

   sERviCEs 

Eagle Academy Early Learning Center 
3400 WHEELER RD SE, Washington DC 20032

must meet the Early 
head start guidelines for 

age and income:

Original Birth Certificate 

Proof of income 

Proof of Residency 

QUALiTy ChiLd CARE

Please contact Jean hodges at (202) 238-4785 for more information 

PLEASE RSVP TO COURTNEY ARRINGTON BY WEDNESDAY, DECEMBER 12, 2018
ARRINGTONCT@HOTMAIL.COM OR  (202) 231-7921

of customers who sought 
employment placement 

assistance also enrolled in 
vocational skills training.

of customers enrolled in vocational 
skills training completed and earned 
one or more industry certifications 
in Cabling, Electrical, Professional 
Building Maintenance, CDL, EMT, 

Culinary Arts, Hospitality, or 
Information Technology.

of customers placed in jobs 
stayed on that same job for 

90+ days.

fighting 
To End 

Poverty

of customers who received 
job readiness counseling were 
successful in obtaining jobs.

30% 53% 41%

For 55 years strong, the United Planning Organization (UPO) has stood at the forefront of the 
war on poverty — uniting people with opportunities to stand tall, dream big, and reach new 
heights. Over the decades, we have helped transform thousands of lives and made a real, 

lasting impact in the community. This is a snapshot of our impact.

74%

source: fy2017 UPO data

Peace walk: 
starts @ 11:00Am

hendley Elementary school
425 Chesapeake street, sE

washington, dC 20032

Peace Rally: 
12Pm -2:00Pm
Oxon Run Park
Atlantic st, sE & Livingston Rd, sE

Peace walk 
Community Chant!

What do we want?

TO LIVE
What are we here for?

PEACE
What do we love?

OUR COMMUNITY
 

 

 

 

 

 

 

 

we’ll be walking on your block!

welcome and Occasion
Gail Govoni, Vice President, Office of Early Learning, United Planning Organization

  REmARKs

Bainum family foundation 
Rozita L. Green, Chief Strategy Officer, Bainum Family Foundation

Eagle Parent
Tameka Allen, Mother

deputy mayor for health and human services
HyeSook Chung

Eagle Academy
Joe M. Smith, Ph.D., Chief Executive Officer, Eagle Academy Public Charter School

interim deputy mayor for Education
Ahnna Smith

Office of the state superintendent of Education
Hanseul Kang, State Superintendent of Education, Office of State Superintendent of Education

Eagle Parent 
Tarik Mickel, Father

Acknowledgments and Closing Remarks 
Dana M. Jones, President and Chief Executive Officer, United Planning Organization

Ribbon Cutting & Reception

Eagle Academy Early Learning Center
Ribbon Cutting Ceremony and Reception

National Night Out is designed to heighten crime and drug prevention awareness, generate support for, 
and participation in, local anti-crime programs, strengthen neighborhood spirit and police-community 
partnerships: and send a message to criminals letting them know that neighborhoods are 
organized and fighting back. 

Join us for Free Health Screening, Community Resources, Fun games, health/
fitness demonstrations, kids’ corner/activities, food, and much more! 

Lopa shah: lshah@winnco.com 
or (202) 439-5168

Ayana Bias: abias@upo.org 
or (202) 231-7946

Tuesday, August 7th
3Pm-6Pm

Parking lot of 4335 4th street, sE, washington, dC 20032



Campaign materials

Because of my strong 
background in the 
financial industry I have 
been tasked to create 

many campaigns that 
spanned through 
different mediums. 
Above is a sample 

of a few that span 
throughout both 
printed and digital 
media.



AFYA INC

Designed and 
implemented a new 
web presence, 

utilizing a responsive 
design approach and 
incorporating interactive 

and SEO features. 
Successfully arranged 
proposals and graphics 

for multiple Federal 
Government RFPs.



The Call Back

As a communications 
professional, I had the 
opportunity to work on a 
branding project for an 

alumni member of Morgan 
State University College, 
a premier historically black 
college/university (HBCU) 

on the East Coast. The 
project involved creating 
a brand strategy for an 
upcoming self-help and 

biography book.

The website also features an inter-
active quiz, that captures e-mail’s 
and will report your results to you 
after collection.



UnderGRound Nail Queenz

As a graphic designer, I 
was responsible for creating 
the complete visual identity 

for The Underground Nail 
Queenz, an innovative duo 
that sells custom nail polish 

online and at events. My 
work included designing an 
eye-catching website, fea-

turing unique navigation ele-
ments and an e-commerce 
shop section.



AFYA INC

As a communications profes-
sional, I had the opportunity to 
work with Beauty Elements, 

a small spa located in Prince 
George’s County, Maryland. 
My role included creating 

a new visual identity for the 
business, including a website, 
e-commerce platform and 

logo package. I was able to 
help the spa to stand out in 
the booming beauty industry.



CarePositive

As a web developer, I have 
experience in creating visu-
ally striking, and effective 

websites to help business-
es increase their online 
presence. One of my 

notable projects was the 
rebranding and website 
design for CarePositive, 

which helped the company 
to modernize its image and 
attract more customers.



Darnell’s Bar - Marketing Managing

I have experience in developing 
and maintaining brand identity 
for clients through the design 
and production of various print 
materials, such as flyers, posters 

and business cards. Additionally, 
I have experience in executing 
strategic marketing campaigns 
using social media platforms, 
such as Facebook, Twitter, 

and Wordpress. One of my 
key clients was Darnell Perkins 
of Darnell’s Mocha Lounge, 
where I not only helped promote 
events through social media but 

also increased the business’ 
online presence by creating 
and maintaining a CMS-based 
website to highlight the daily 
functions of the establishment.



Chesapeake Regional Information System  

As a web developer, I have experience 
in designing and implementing a new 
web presence for clients. One of my 

notable projects was the redesign 
of the website for CRISP, a regional 
health information exchange (HIE) 

serving Maryland and the District 
of Columbia. My work included the 
integration of new features such as a 

responsive design, a blog, interactive 
buttons, and contact forms to improve 
the user experience.



Partzoo

As a web developer, 
I have experience 
in creating visually 
striking and effective 
websites for start-up 

companies. One of my 
notable projects was 
the development of a 
website for Partzoo, 
an online auto parts 

database that aimed to 
provide customers with 
a central location to look 
up local parts. The client 
requested a sleek and 

modern design, and I 
worked to deliver that 
while the project was 
unfortunately not able to 
launch.



Morehouse alumni Gala

I had the opportunity to work with 
Morehouse College, a premier 
historically black college/university 
(HBCU) on the East Coast. I was 

contracted by an alumni member 
to create a new web presence 
for an anniversary gala celebrating 
the opening of the new National 

Museum of African American History 
and Culture. The project involved 
designing and developing a website 
to promote the event and provide 

information to attendees.



Various FTA Projects

As a graphic designer, I 
have experience creating 
graphics for various 

government agency clients. 
I have been responsible 
for designing materials for 

meetings and conferences, 
such as the above four 
examples, which were 

some of the most creative 
projects I have been able 
to work on.



Federal GOV’T Proposals

As a communications 
professional with experience 

working as a federal 
government contractor, I 

have a proven track record 
of successfully creating and 

arranging proposals and 
graphics for government RFPs.

Office of Research Infrastructure Programs  |  National Institutes of Health (NIH)

Health | Safety | Human Services

Woman-Owned  |  HUBZone-Designated  |  Minority Business Enterprise

MAKING SCIENCE SOCIAL

ANIMAL MODELS

FACILITIES

RESEARCH 
INFRASTRUCTURE

SCIENCE
EDUCATION

This proposal or quotation includes data that shall not be disclosed outside the Government and shall not be duplicated, used, or disclosed—in whole or in part—for any purpose other 
than to evaluate this proposal or quotation. If, however, a contract is awarded to this offeror or quoter as a result of—or in connection with—the submission of this data, the Government 
shall have the right to duplicate, use, or disclose the data to the extent provided in the resulting contract. This restriction does not limit the Government’s right to use information contained 
in this data if it is obtained from another source without restriction. The data subject to this restriction are contained on all of the pages.

SUBMITTED TO:  Patricia Newman, Program Analyst, OD
  Office of Research Infrastructure Programs (ORIP)
  National Institutes of Health,
  6701 Democracy Boulevard, Room 957
  Bethesda, MD 20892.
  Phone: 301-435-0864
  pnewman@mail.nih.gov 

SUBMITTED BY: Seamon Corporation
  100 M Street N.W., Suite 600
  Washington, DC 20003
  Phone: 301.577.0244
  Malitta Nicholson Seamon, CEO
  E: mseamon@seamoncorporation.com

COST PROPOSAL Due Date: August 26, 2015  TORP #1028

TORP 1028Use or disclosure of data contained on this page is subject to the restrictions on the cover sheet of this proposal or quotation.
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effective communication for granted. The truth is that most messages bounce around conference 
rooms and inboxes, but very few achieve real impact.  

The theme we propose for small/disadvantaged businesses is titled “Small Business, Big Ideas.” This 
theme was developed based on the need to promote the ability for a small business—even a one-
person business—to create big ideas that have the potential for big impact on health science and 
research. 

The exact print, social and digital media used to promote this message will be the result of internal 
meetings between Seamon’s social media experts and ORIP project staff. Additionally, we will regularly 
adjust or re-direct our efforts and tools used based on initial impact levels and the amount of followers 
and interested stakeholders we are able to attract. Social media, above all else, is about starting an 
ongoing conversation with your target audiences, and if the conversation is not producing responses, 
we need to re-think our approach and find one that will garner the most dialogue possible.

Below is an example of our new theme in action. The actual support text and messaging under this 
theme will be developed following our initial meeting and subsequent discussions and approval from 
ORIP staff.

Seamon developed a lot of the proposed messaging included in this proposal as part of our existing 
work with ORIP, which allows us to provide immediate impact from the of the award. We know that the 
sooner we begin to build and disseminate communications with the ORIP target audiences, the sooner 
the dialogue can begin. In other words, after our initial Gantt chart approval and kick-off meeting, the 
Seamon team plans to hit the ground running. A big part of our proposed messaging with ORIP’s small 
and disadvantage business audience includes both inspiring and intriguing these current and future 
business owners. The truth is, many of those applying for grants through ORIP are not, as of yet, small 

TORP 1028Use or disclosure of data contained on this page is subject to the restrictions on the cover sheet of this proposal or quotation.

APPENDIX

   
MARC CAPOSINO  |  PROJECT MANAGER/CREATIVE DIRECTOR

Summary of Experience
Mr. Caposino possesses the following relevant qualifications: 

• 20+ years of communications and outreach experience working for government programs targeting hard-to-reach populations
• 20+ years of experience managing graphics, website design, social media, and multimedia projects
• Expert in developing branding, theming, and multifaceted campaigns targeting varied audiences
• Worked extensively for state and local governments producing marketing and communications for public safety programs, public 

utilities, environmental agencies, and ballot measures
• Directed numerous website/interactive projects, including extensive copy writing and creative work 

 
BRIAN LOEBIG  |  SOCIAL MEDIA EXPERT

Summary of Experience

Mr. Loebig possesses the following qualifications:
• 15+ years of Internet marketing and web design experience working for non-profits, government programs and small business
• 10+ years of experience managing and producing social media campaigns, and Internet marketing projects
• Expertise in Internet advertising and creating comprehensive social media strategies
• Works extensively with numerous marketing firms training their staff in social media and developing and negotiating contracts with their 

key customers
• Extensive experience with search engine optimization and the latest tools and white hat techniques for ranking high in Google

 
WILL CLINE  |  VISUAL ANIMATOR, VIDEO PRODUCER

Summary of Experience

Mr. Cline possesses the following relevant qualifications: 
• 18 years of professional video and video animation experience. 
• Excellent working knowledge of HTML, GUI design and implementation, CSS, DHTML, JAVA scripting, applets, basic PHP functionality 

& database interactivity.
•  Will excels in the development of motion graphics and digital illustrative animation for educational purposes.
• Expert in Final Cut Pro, Avid Media Composer, Motion 4, Logic Pro 9, 3D Studio Max 6, Reason 4 Entire Adobe Master Collection CC, 

Adobe After Effects, Premiere Pro, Muse, Photoshop, Illustrator, and InDesign. 

   
  CEDRIC MORRIS  |  GRAPHIC DESIGNER

Summary of Experience
Mr. Morris possesses the following relevant qualifications:

• Innovative graphic designer in the areas of traditional, social, and emerging media technologies 
• Skilled at freehand illustrations, with a great eye for color and composition and the ability to convey complex concepts and tell 

engaging storylines through senior-level graphic design expertise• Expertise in Internet advertising and creating comprehensive 
social media strategies

• Exceptional talent for distilling massive amounts of written material into eye-catching promotional and educational media, such as info 
graphics and video animation

• Experienced in collaborating with all levels of government staff and corporate leadership

KEY STAFF

August 30, 2016

TORFP: 16-233-SOL-00689

Embryo Awareness 
Among OB-GYNs

Price/Business Volume

LeMont E. Joyner, M.S.P.H., President/CEO
8101 Sandy Spring Road, Third Floor

Laurel, MD 20707
(301) 957-3040

ljoyner@afyainc.com
www.afyainc.com

Submitted By: Submitted To: 

Zipora Chepkoit 
Contract Specialist

Program Support Center
U.S. Department of Health and Human Services

PSC Acquisition Managment Services
7700 Wisconsin Avenue, Room 9350D

Bethesda MD 20814
Zipora.Chepkoit@psc.hhs.gov

TORP 1028Use or disclosure of data contained on this page is subject to the restrictions on the cover sheet of this proposal or quotation.
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communications. We also plan on reaching out to the investment community with animated videos 
detailing the ORIP grant process to illustrate the level of work and scrutiny that each grantee must 
endure to drive the point of needing a commercial partner, possibly including some of the commentary 
we have from actual grantees talking about this process. This outreach may be in the form of an 
informational webinar or an email campaign, which includes a link to where we have posted the ORIP 
animated videos and grantee success stories. 

PRONG 3: GENERAL AUDIENCE MESSAGING

The objective of our third prong is to promote ORIP among all stakeholder audiences in an attempt to 
create general awareness of ORIP’s SBIR/STTR grant program. The process for achieving this objective 
requires an effective theme or overarching message, strategically selected communications channels, 
methods, and social tools. Although all of the messaging created for ORIP under this contract will 
be mutually beneficial among all audiences, the general 
messaging will be particularly helpful in supporting the other 
two prongs when it comes to audiences that have never heard 
of ORIP and need a thorough introduction.

The theme Seamon proposes for this prong is an invitation 
to “Get to Know ORIP.” Simply put, if managed correctly 
through the use of effective social and digital outreach, we 
can help introduce ORIP to a broad range of target audiences 
in a foundation-setting way that will lay the groundwork from 
which we can build upon over the following twelve months of 
the contract.

To the right is just one example of our new theme in action; 
as is the case for all of our outreach strategies, we plan to 
implement several mutually beneficial social tools to garner 
the best possible response rates and will continuously monitor 
these accounts to determine the need for further refinements. 

Above is a template for an ongoing HTML email campaign 
for ORIP. Email campaigns like this are all about gaining 
a form of permission by the recipient, who can ignore or 
accept our invitation. There are several details that contribute 
to the success or failure of an email campaign, such as 
strategically selected subject line wording; however, the use 
of a recognizable/valid sender’s email address is paramount as 
well as employing a professional email distribution software, 
such as MailChimp. Seamon monitors success for tools like 
this via open rates, click-through rates, conversion rates, and 
web analytics. Our goal with html email campaigns is to create 
awareness, increase interaction with a target audience, and 
build relationships. First impressions matter. Everything from 
the subject line to the sender’s address play a role in getting 
someone to engage with ORIP’s content. Seamon is an expert 
at making a positive first impression.

HTML EMAIL SAMPLE

“Somewhere, something incredible is waiting to be known.” Carl Sagan

TORP 1028Use or disclosure of data contained on this page is subject to the restrictions on the cover sheet of this proposal or quotation.

APPENDIX

CHERRY BLOSSOM TEN MILE RUN 2014 BRANDING 

CHALLENGE: In 2001 credit unions joined together 
to help save the lives of sick children. They sponsored‚ the 
Credit Union Cherry Blossom Ten Mile Run® in Washington‚ 
DC‚ credit unions and partners nationwide have united to 
benefit the Children’s Miracle Network alliance of premier 
hospitals for children.I provided the branding for the 2013 
national series of races. 

SOLUTION: Through simple, yet colorful graphics we 
drafted a series of graphics and digital tools that were easily 
transferrable to print, digital, social, and television media 
outlets. This included a printed media kit to sell to sponsors, 
posters, and direct mailers for potential donors.

CEDRIC MORRIS | GRAPHIC DESIGNER
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Solicitation Number: CNSHQ16T0049

CNCS 2017 justice 
AmeriCorps Meeting

Volume I: Technical Quote

Corporation for National and Community Service

LeMont E. Joyner, M.S.P.H., President/CEO
8101 Sandy Spring Road, Third Floor

Laurel, MD 20707
(301) 957-3040

ljoyner@afyainc.com
www.afyainc.com

Submitted By: Submitted To: 

Marilyne Brooks & Jessie Garcia 
Office of Procurement Services

Corporation for National and Community Service
250 E Street, SW

Washington DC 20525TORP 1028Use or disclosure of data contained on this page is subject to the restrictions on the cover sheet of this proposal or quotation.

APPENDIX

   
MARC CAPOSINO  |  PROJECT MANAGER/CREATIVE DIRECTOR

Summary of Experience
Mr. Caposino possesses the following relevant qualifications: 

• 20+ years of communications and outreach experience working for government programs targeting hard-to-reach populations
• 20+ years of experience managing graphics, website design, social media, and multimedia projects
• Expert in developing branding, theming, and multifaceted campaigns targeting varied audiences
• Worked extensively for state and local governments producing marketing and communications for public safety programs, public 

utilities, environmental agencies, and ballot measures
• Directed numerous website/interactive projects, including extensive copy writing and creative work 

 
BRIAN LOEBIG  |  SOCIAL MEDIA EXPERT

Summary of Experience

Mr. Loebig possesses the following qualifications:
• 15+ years of Internet marketing and web design experience working for non-profits, government programs and small business
• 10+ years of experience managing and producing social media campaigns, and Internet marketing projects
• Expertise in Internet advertising and creating comprehensive social media strategies
• Works extensively with numerous marketing firms training their staff in social media and developing and negotiating contracts with their 

key customers
• Extensive experience with search engine optimization and the latest tools and white hat techniques for ranking high in Google

 
WILL CLINE  |  VISUAL ANIMATOR, VIDEO PRODUCER

Summary of Experience

Mr. Cline possesses the following relevant qualifications: 
• 18 years of professional video and video animation experience. 
• Excellent working knowledge of HTML, GUI design and implementation, CSS, DHTML, JAVA scripting, applets, basic PHP functionality 

& database interactivity.
•  Will excels in the development of motion graphics and digital illustrative animation for educational purposes.
• Expert in Final Cut Pro, Avid Media Composer, Motion 4, Logic Pro 9, 3D Studio Max 6, Reason 4 Entire Adobe Master Collection CC, 

Adobe After Effects, Premiere Pro, Muse, Photoshop, Illustrator, and InDesign. 

   
  CEDRIC MORRIS  |  GRAPHIC DESIGNER

Summary of Experience
Mr. Morris possesses the following relevant qualifications:

• Innovative graphic designer in the areas of traditional, social, and emerging media technologies 
• Skilled at freehand illustrations, with a great eye for color and composition and the ability to convey complex concepts and tell 

engaging storylines through senior-level graphic design expertise• Expertise in Internet advertising and creating comprehensive 
social media strategies

• Exceptional talent for distilling massive amounts of written material into eye-catching promotional and educational media, such as info 
graphics and video animation

• Experienced in collaborating with all levels of government staff and corporate leadership

KEY STAFF
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Animated Hand drawn:  
Creative Designs

Animated Baseball cards:   
GANNETT

Photo Montage Animation

Animated Promo spot:    
DOD Intel Jobs

Animated Historical piece:  
GANNETT

3D Logo:  
Harley Davidson

3D Devices: USAT Text Animation:
Creative Designs

TV Screens:  
Creative Designs

WILL CLINE | VIDEO ANIMATION EXPERT

HTTPS://YOUTU.BE/I3VI3PXR7OE HTTP://WWW.POWERGRIDSTU-
DIOS.COM/WILLCLINE/SAM-
PLES-ANIMATION-GLT.HTML

HTTPS://YOUTU.BE/EVIKH28IKZS

HTTPS://YOUTU.BE/2JSYBDGME7E HTTP://WWW.POWERGRIDSTUDIOS.
COM/WILLCLINE/SAMPLES-ANIMA-

TION-MILESTONES.HTML

HTTPS://YOUTU.BE/MET5MH1CHZI

HTTPS://YOUTU.BE/MKB4CS9P9X0 HTTPS://YOUTU.BE/PLZ0HHEHUNO HTTPS://YOUTU.BE/KK-LCUSB_TU



WILL POWER - Non Profit

As a communications 
professional, I have experience 
creating and developing 

printed materials for non-profit 
organizations. One notable project 
was working with a client who 

already had a well-established 
brand. I used that foundation 
to create additional marketing 

materials, such as banners for 
networking events, and a poster 
for an anniversary celebration.

CELEBRATING 13 YEARS OF WILL 
POSITIVELY IMPACTING DC YOUTH.

Adventures in Living. Lessons for Life.

BOARD OF  D IRECTORS

CHAIRPERSONS :

Kristen and Steve Best & Caroline and Jeff Revis

COMMITTEE :

President: Stephen H. Abraham
Board Chair: Victoria N. Wickline

Vice-Chair: James Vines
Secretary: Matthew Roberts

Treasurer: Jean Gilbert

Whitney Akers
John Griffith Johnson, Jr.

Melissa Maxfield
Christopher Nenno

Brian Pellegrini
Kurt Zimmermann

FIFTH ANNUAL WILL POWER PARY HOST COMMITTEE

Jeyalene and Mark Baron

Mona and Wes Boatwright

Sharon and Bruce Bradley

Alissa and Jamie Brawner

Caroline and Jack Daggitt

Susan and Rich DiMaio

Amanda and Evan Farber

Martha and Carlos Fernandes

Liz and Adam Goozh

Mimi Burke and Tom Jarrett

Smythe and Carter Kannapell

Ben Knoedler

Christine and Rich Leggett

Amy and Greg Ossi

Jennifer and Brian Pellegrini

Cathy and Brian Porto

Kristen and Paul Riley

Elizabeth Rose

Kathy and John Sanders

Sue and Steve Schiffman

Janice and Bob Schmidt

Laura and Bill Slover

Anna and Luke Sobota

Joigie and Ken Tolson

Mandy and Mark Watson

Catherine and Kurt Zimmermann

CELEBRATING 13 YEARS OF WILL 
POSITIVELY IMPACTING DC YOUTH.

Adventures in Living. Lessons for Life.

Ellen & Adam Spiegel

Grif & Alix Johnson 

Kristen & Steve Best

Caroline & Jack Daggitt 

Phyllis & Barry Caldwell

Kim & John Snedden

Aaron Straus & Lillie Straus Foundation

GOLD  SPONSORS

SILVER  SPONSORS

BRONZE  SPONSORS

 

SPONSORS
Total Administrative Services Corporation 

Betsy Garside & Stephen Warren

Ellen & Adam Goozh

Amanda & Evan Farber

Barbara & Lanny Moldauer

Mutual of Omaha/Tim Detwiler



Financial Campaigns

As a communications 
professional with a strong 
background in the financial 

industry, I have experience in 
creating and executing marketing 
campaigns across different 

mediums. My portfolio includes 
a variety of projects, such as the 
above examples, that showcase 

my ability to create cohesive 
campaigns across both printed 
and digital media.

Buying a home? Refinancing? It’s time to 
take action while the rates are still low!
Our low rate of 2.898% APR on our 30-year conforming 
5/1 ARM can help you make the move today.

HOUSE HUNT WITH CONFIDENCE 
Get a pre-approval from us before you go house hunting. Simply 
call us at 202-212-6450 or visit BFSFCU.org/mortgages to 
get started.

PERSONALIZED SERVICE
Our team of experienced and knowledgeable Loan Officers will 
guide you through each step of the mortgage process. 

SAVE $500 ON YOUR CLOSING COSTS!
That’s right, we will waive the $500 origination fee for completed 
applications received by April 30, 2014. 

Save even more with the Home Rebate Program3 when 
you use an approved realtor from HomeAdvantage™ for your 
purchase. Visit BFSFCU.org/HomeAdvantage to search 
property listings, research communities, and find your realtor—all 
in one spot. 

BFSFCU is your one-stop shop for finding and financing a new 
home as well as refinancing your current mortgage. Don’t miss out 
on these savings! 
3Rebates and/or member benefits vary by state. Please 
contact HomeAdvantage for additional information at 
800 203-9014, Ext. 1.

AREA FOR LABEL
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Washington, DC 20006
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1APR stands for Annual Percentage Rate. 
Offer available on 30-year conforming 
5/1 ARM loan amounts up to $417,000 
secured by primary residences and second 
homes only. Limited-time offer.  This is not 
a guaranteed offer of credit; other terms 
and conditions may apply. Please ask a 
Loan Officer for details. Current rates are 
available at BFSFCU.org. Rates are subject 
to change.

2Payments shown do not include taxes 
and insurance, actual payments may be 
greater. Example based on $400,000 
loan.  Rate is variable and can increase 
by no more than 2% per rate change and 
6% over life of loan. Because the index 
in the future is unknown, the first adjusted 
payments displayed are based on the 
current index plus margin as of February 
21, 2014.

 

5/1 ADJUSTABLE RATE MORTGAGE
Enjoy a low fixed payment for the first five 
years of your loan at a low rate of 2.898% 
APR1. Thereafter, the rate will adjust annually 
over the remaining term.

 MONTHS RATE POINTS APR PAYMENT2

 First 60 2.875% 0 2.898% $1,660
 Next 300 2.875%  2.898% $1,660

RATES ARE STILL LOW!
Let BFSFCU help you
finance your home.
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316 Paca Street • Cumberland, MD 21502
100 Bishop Murphy Dr. • Frostburg, MD 21532

MAILING
INDICIA
HERE

Federally Insured by NCUA

Transfer your high-rate credit card balances to our Platinum Visa card 
anytime between October 31, 2014, and January 31, 2015, and you’ll 
enjoy a balance transfer rate of just 3.99% APR.* That rate will be 
good for a full 6 months from the time each balance is transferred.

If you already have our card, you know it’s a good card to have anytime 
of the year. Its 9.99% APR for purchases is well below the average 
card’s rate, especially the average rewards card’s rate. Plus, we don’t 
sock you with an annual fee.

How to apply
If you don’t have our card yet, apply for
one today at www.algarfcu.org/applicat.htm.
Only Al-Gar Federal Credit Union members
are eligible. Information on
our membership eligibility
requirements is available at
301-722-5446 and
800-750-1070. 

*APR = annual percentage rate

AREA FOR LABEL

As a graphic designer, I have 
experience creating visually 
impactful outdoor advertising for 

clients. One notable project was a 
billboard design for ALGAR FCU, 
a credit union serving the financial 

needs of U.S. Postal Service 
employees, which was specifically 
created for a local branch.

AL GAR FCU

E Printed on recycled paper with soy ink

PRSRT STD 
U.S. POSTAGE  

PAID 
VISIONS INK

1APR=Annual Percentage Rate.  
Interest Rate is based on Credit Score and is subject to change at any time. The Fair 
Isaac Score from the credit report is used to determine the A, B, C, D, and E tiers. 
A=700+, B=650-699, C=600-649, D=550-599, and E=300-549.
Rate applies to new loans only.

designed & printed by visions, ink. 340735 5/14

All signs point to you saving 
on a new or used car or truck 
through Al-Gar FCU .
•  0.99% APR1 

We’ll steer you to the savings with rates as low as 
0.99% APR!

•  GAP Insurance is only $299. 
Heaven forbid you get into an accident, but if you do—
don’t worry— we’ve got you covered. With Gap Insurance for only 
$299, you’ll be back on the road in no time. 

No Matter What Lane You’re in We Have a Loan for You. With our  
low rates and flexible terms you’ll know you are coming to the right 
place. Al-Gar FCU.

0.99% APR1

GAP only $299

Al-Gar Federal Credit Union
316 Paca Street

Cumberland, MD 21502

Better step on it!  
This offer ends  
July 31st, 2014

Click: www.algarfcu.org

Call: 301-722-5446 
         301-689-6200

Gar
Federal Credit 

  
Union

Alas low as

Gar
Federal Credit 

  
Union

Al



Hoya FCU

As a graphic designer, I 
have experience working 
with Hoya Federal Credit 
Union, a member-owned, 

not-for-profit financial 
institution serving the 
Georgetown University 
community. While working 

with Visions Ink, I have 
had the opportunity 
to modernize an old 
campaign, create a summer 

2014 newsletter, and 
contribute to the rebranding 
by designing a set of new 
account postcards.

Georgetown University  
Box 571106  

Washington, DC 20057-1106 
www.hoyafederal.org

designed & printed by visions, ink. 340910 10/14EPrinted on recycled paper with soy ink

Give yourself a gift this holiday season. Our Platinum Visa is perfect for gift buying, 
travel and entertainment…all the things that make the season special. It comes 
wrapped up nicely with budget-friendly monthly payments and ScoreCard Rewards 
points for purchases. Use your points during the holidays or save them for later.

 

•  Fixed 9.90% APR*

•  No Annual Fee 

•  Free Balance Transfers

•  Hotel and Rental Car Discounts

•  Reward Points, and More! 

No nasty surprises like rate hikes and sky-high fees; just a ‘rewarding’ Visa.  
Get the treat you deserve! Apply online for your new Visa today. 

Already carry a Hoya FCU Visa and want 
a limit increase for the holidays? You can 
apply online for that, too!

*Annual Percentage Rate (APR) stated pertains to Visa Platinum 
with credit limits to $20,000. Visa Gold, Classic and 

Secured cards are also available with other rates and 
terms. Please visit our website for 
full disclosure information.



Credit Union Mortgage Association

As a communications 
professional, I have 
experience working 

with Credit Union 
Mortgage, a full-service 
mortgage company 

that is locally owned 
and headquartered in 
Fairfax, Virginia, and 

serves customers 
throughout the United 
States.

PRESORTED 
FIRST-CLASS MAIL 
U.S. POSTAGE PAID 

VISIONS INKGreat,low rates and convenient online 
tools make a new mortgage or refinance with 
us an easy choice. 

Choose from a variety of loans, including:
• Conventional and jumbo loans
• Fixed-rate loans
• Adjustable-rate loans
• FHA and VA loans (FHA available only in VA/MD/DC)
• Reverse Mortgage loans (available in VA/MD/DC only)

Plus ask about CUMA’s HOME Advantage program powered by CU Realty 
and convenient settlement options available through CU Title. 

 
For more information call us at 800-231-8855,  

or visit us online at www.CUmortgage.net.

Purchase?
Have your loan preapproved before you

start looking at homes. You’ll be able to find
the price range that best fits your budget. You
may even be able to afford more house than
you thought! 

Online Tools and 
Applications

Visit your credit union’s website to apply
online and access helpful tools.

• Submit your loan application online

• Get a loan decision in as little as 
10 minutes

• Check interest rates

• Obtain an accurate estimate of the
closing costs for your loan

• Use “Rate Tracker” to track your target
interest rate

• Access financial tools, including loan
and payment calculators, qualifying
worksheets and a rent vs. buy analysis

Refinance?
If you’re already in the home of your dreams,

maybe it’s time to refinance.

• It may lower your current monthly payment

• Change your loan product or term to best
suit your needs

• Convert to a shorter-term loan to build
equity and pay off your home faster

• Consolidate a 1st and a 2nd trust or
eliminate Private Mortgage Insurance

• Unlock the equity in your home and take
cash out for home remodeling or debt
consolidation

*Estimated rebates based on typical commission of 3%. Rebates will be given at settlement when you buy and/or sell a home through an approved CU Realty Services agent.
Closing-cost credit given at closing. Final rebate amount may vary. Not available in all areas. Limited time only. Program subject to change without notice.

You’re just 3 easy steps away 
from great rates, discounted loan
fees, a $200 closing-cost credit,
and a rebate at closing!*

STEP 1: Get Pre-Approved
We’ll also help you select just the right loan
program. 

STEP 2: Register
Select a real estate agent from our pre-approved
network. 

STEP 3: Get Your Rebate
Receive your rebate at closing along with an
additional $200 closing-cost credit.

Your credit union 
and CU Realty
could save you

money!

Selling price of old home and/or          Savings with
   purchase price of new home       CU Realty Services*

                 $100,000                                $600

                 $150,000                                $900

                 $200,000                              $1,200

                 $250,000                              $1,500

                 $300,000                              $1,800

                 $350,000                              $2,100

                 $400,000                              $2,400

                 $450,000                              $2,700

                 $500,000                              $3,000

                 $550,000                              $3,300

                 $600,000                              $3,600

                 $700,000                              $4,200

                 $800,000                              $4,800

                 $900,000                              $5,400

               $1,000,000                             $6,000

Purchasing or 
Refinancing a Home?
Contact Your Credit Union First!

Your credit union partners with Credit Union
Mortgage Association (CUMA) to offer both
fixed and adjustable rate first home mortgages
for up to 30-year terms. CUMA is a full-service
mortgage company owned by credit unions and
dedicated to serving credit union members.

www.CUmortgage.net
(703) 425-1204
(800) 231-8855

NMLS #296727

in Partnership with

We do business in accordance with the Federal Fair Housing
Law and the Equal Credit Opportunity Act.
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Reduce the Hassle of
the Mortgage Process
Save time and money by using our
affiliate
company, CU
Title, to handle
your closing.
With CU Title
as our trusted
partner, you
can eliminate
the hassle and reduce the stress of
completing the home loan process.
Want even more convenience? CU Title
can come to you for the closing!

Loan Programs
• Conforming loans to $417,000

• Non-conforming jumbo loans 
to $2,000,000

• Fixed-rate loans (10, 15, 20, or 
30 years)

• Adjustable-rate loans (3, 5, 7, or 
10 years)

• FHA and VA loans

• Reverse Mortgage loans 

• HarmonyLoan (The loan with a 
One “Click” Rate Reset Option) 

www.CUmortgage.net
NMLS #296727


