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WHO 1AM / WHAT I'VE DONE /

Greetings! I’'m Cedric Morris, a graduate from Howard
University. | produce elegant and original designs that excite the

senses and evoke strong emotions from viewers. | challenge (9) GRAPHIC DESIGNER makes innovative use of
myself to visually tell the story behind my art while creating a traditional media and modern technologies to
conversation between color and texture that unmistakably states fashion unique presentations that tell a story while
its purpose. increasing brand awareness. Outstanding talent CH ECK OUT MY
for sensing social trends and attitudes. Engaging
| challenge myself to visually tell the story behind my art and proactive coworker, a welcome presence in PORTFOLIO ONUNE
while creating a conversation between color and texture that planning sessions. Strives to improve, pursuing
unmistakably states its purpose. master’s degree.

For each project, | research the client to comprehend their
individual needs. | seek to understand their products, physical
location, and customer base to create corporate identities that
visually demand attention.

| am inclined to design with bright colors and simplistic shapes
to induce a sense of stability in the companies | represent. CREATE . TH R | VE . R E PEAT



BCTD

301-385-0021

Cedric V.
Morris, B.A.

Communications Manager

Has a talent for distilling complex material into promotional and visual media for special events, seasonal campaigns, and other
signage and illustrative materials.

Experienced collaborating with senior leadership and a diverse client list including an array of Government health care clients,
and a number of Federal Credit Unions on a variety of commercial and custom projects.

Experienced with equipment requirements, researching supply costs, and managing budgets.

www.bctd.info
EXPERIENCE

Department of Public Works - DC Government

o L Better Ced Than Done Marketing & Design,
Communications Specialist, 2019 — Current.

Creative Director/CEO, 2011 — Present.

Founded a freelance graphic design business to bring professional design to a personal level. Successfully
established corporate identities, including a Web presence with SEO and designed promaotional materials for special
sales and events.

cm@bctd.info

e Web editor for dpw.dc.gov, snow.dc.gov, and DPW intranet site.

e Developed authentic social presence on Twitter and Facebook by listening to our
residents, investing resources in social engagement, creating honest content and
transparent, creating content that residents care about and having a consistent United Planning Organization,
voice daily. Print and Digital Communications Manager, 2017 — 2019.

Successfully installed a new corporate identity including new promotional materials for fundraising events and social

media. Also, revamped the web presence, that features a responsive design approach, along with a photo & statistics

EDUCATION

e Created social media plan for the year, which helped our agency market around Howard UnlverS|ty

monthly events and marketing.

Created monthly social media calendars that the entire team used to make sure our
social media presence kept its brand promise.

Created and developed electronic newsletter on Govdelivery. We currently email our
newsletter to over 30,000 dc residents.

Created internal electronic newsletter that is emailed and sent via text to all DPW
employees. DPW employees can view email from their text messages as an option
for frontline employees.

As the Visual Information Specialist, | planned and design visual information
material including printed publications, multimedia, video, photography, exhibits,
logos, signs, and certificates.

Created appropriate typographic, graphic, illustration, photographic and video
techniques or any combination to be assembled into visual products.

Worked with customers, subject matter experts, and recycling authors to determine
themes and purpose of projects, factoring in the product goals and the background
of the target audience.

Developed concepts, layouts and designs through frequent coordination and
interface with DPW customers.

Created customer friendly brochures such as the 2019-2020 Leaf Collection
Brochure, snow campaign advertisements across the city and holiday recycling
notices.

Photographed and developed videos for all events including press conference,
trainings, and community events.

Developed recycling concept through a seamless social media strategy, which will
inform DC residents on DPW best practices on recycling.

Placed and negotiated all procurements for the office of communications
on behalf of the Press Information Officer.

forward layout. Managed social media strategies and develop editorial calendar for awareness.

OTHER PROJECTS

AFYA Inc,

Graphic Designer, 2016 — 2018.

Created a new web presence, along with an
responsive design approach, interactive & search
engine optimization features were added. Also
arranged multiple proposals and graphics for
Federal Government RFPs.

Seamon Corporation,

Senior Graphic Designer, 2015 — 2017.
Created Web and print graphics for healthcare
organizations across the country including The
Chesapeake Regional Information System for
our Patients (CRISP), The Office of the National
Coordinator for Health Information Technology
(ONC), and the National Institutes of Health.
Trained in 508 compliance and created Web
applications, infographics, interactive tools, and
whiteboard animations to explain new healthcare
regulations.

Westar Distribution,

Graphic Designer, 2013 — 2016.

Designed Web and print graphics for an
international shipper of specialized auto parts and
designed

2015-2016 catalog covers and convention materials
for them as well.

SW Design School,

Design Teacher, 2016 — 2016.

Trained a group of 15 in basic graphic design
principles and photo editing software.

Visions Ink,

Graphic Designer, 2013 — 2015.

Managed freelance artists for the company while
managing own work load. Some notable clients
included Johns Hopkins FCU, DC Teachers,
Howard University, and other Federal banking
services.

Darnell’s Mocha Lounge,

Marketing Manager, 2010 — 2015.

Managed the identity of the brand and promoted
events with flyers, business cards, posters, and
other printed materials. Made strategic use of
social media, including Facebook, Twitter, and
Wordpress.

Starvin’ Artist Design Studio-

Production Artist 2012 — 2013.

Freelance contractor creating Web and print
graphics for large and small businesses.

B.A., Magna Cum Laude, Digital Studio,

Prince Georges County

Community College
A.A., Visual Communication/
Graphic Design,

SKILLS
AND TRAINING

Operating Systems: Apple OS, MS Windows 2000,
XP, Windows 7, and Windows 8

Hardware: Apple Macintosh, IBM PCs and

Social Media: Twitter, Facebook, Linkedin,
Wordpress,

Software: Microsoft Office Suite (Word, Excel,
Access, Outlook, PowerPoint), MS Project, SEO

& Google analytics, Adobe Creative Suite, CC
Marketing/Promotions, CMS Management, HTML,
CSS, Javascript Coding, Direct Mail

CONTACT

PO BOX 706
Clinton,MD 20735

301-385-0021

CM@BCTD.INFO
www.BCTD.info
Ofacebook.com/bctdesignDC
BCTD_DESIGN



On my jourmey to
seek out as many
freelance clients as

| can. | frequently

am in contact with
party promoters and
marketing staff of smal
venues. Currently 4x6
and &5x7 flyers are one
of the most popular
ways 1o promote an
event,
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Why work at UPO?
UPO offers:

UPG's Washington: Acity of thriving
communitizs and sel-suffiient residents.

DULEETell]  uniting People with Opportunities

About OEL

Vision

OEL Vacancies

OEL Eagle Academy
Vacancies:

* Lead Teacher o apply 2nd join our team visit

« Teacher « Lead Teacher 3 po.0rg to find

+ Classroom Associae  * Teacher wur vacancies
« Classroom Associate

PLEASE JOIN US TO CELEBRATE THE

FRIDAY, JUNE 23, 201
MAYOR MURIAL BOWSER

PATRICIA L. PLUMMER

SCHROEDER STRIBLING

COREY POWELL

N OF THE
PHYLLIS WHEATLEY YWCA

FRIDAY, JUNE 23, 2017

11:00 AM - 1:00PM
901 RHODE TSLAND AVENUE NW WASHINGTON, DG 20001

PHYLLIS WHEATLEY YWCA

WELCOME
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You're Invited to

Your Visa® Line of Credit

PO, Box 27559 | Washington, DC 20038-7559 | wwew gsofcu.gso.gov.

Use your JHFCU Visa® Rewards credic

card on all e things you buy—lke an . N

evening out that perfect gift or a special

rip youve been planning.

[ R 1S HOEKING

‘When it Comes to Rewards — B LT ———
Pty i o e

Valid on all purchases made becween
April | and May 31.2014.

Please mark your calendar...
Expect limited services

November 7-10

while we perform a system upgrade

See the reverse for an w of what this upgrade will mean fo you

Unovloble

Unovoloble  Unovodoble  Unavaable
Unovaloble  Unovodobe  Unavaable

Give yourself the gift of savings this hollday sea
d jyou could o0
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Switch now and sniey 35T AFR® cn all
transactions for the fist sit nonths and rates a5
fow a5 7.9% AP tharsattar
Dorinisa et cardsoffer

+ Low
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Flativam rwards c1rd: Faten 28 b ms Lgfk APE™
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Apply now to recsve your
card In tima for holkday
shopping!
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e L, Fucdeslly YOURSELF FIRST % y
&YOU COULD
WIN$300!":

APPL YOL COULD
BY 11/14 er:l$300!'

240% an o i e

If you like low

car payments, you'll

LOVE refinancing or purchasing withus!
€

P W ‘
Eigmon A VY
PemarglerRomdl S 301.627.2666 | 800.952.7428 | www.princegeorgescfcu.org
Like Iow payments¢
You'll LOVE refinancing or purchasing with us!
Everyoe Hes ow crpoyments Whyrc ur

autooanwith PGCFCUand =

ot sving ove
today? ActbetoreJty 1standrceive §20 as car!

Refinance & take advantage of:

+ Rates as low as 1.74% APR*
+60days no payments*
+$20 gas cardat dlosing

o

N AAREP

AFRICAN-AMERICAN REAL ESTATE PROFESSIONALS
WASHINGTON, DC

THURSDAY, SEPTEMBER 20, 2012
5:30 PM — 9:00 PM

U
1200 1 9th Street, NW
econd Floor
Washington; DC 20036

REGISTRATION
$20 MEMBERS | 540 NON-MEMBERS

S s il e
Laughter and smiles in big measures.
Friends, family, togetherness, love...

The choicest blessing from above.
Peace, prosperity and happiness foo. ..
All these and more are our wishes for youl

Happy Hofideyel
FiRsT EAGLE

FEDERAL CREDIT UNION

1Fyou wan fo rids the wawes, caich up ot
Jamily reunicn, or just get out of tha city his
summer, Market USA has go. what yo
nead fo ok sura yau hove FUN.

« Fontastic rates—os low as 7.99% APR

« Up o $3,000

* No hassle 12-manth repayment term

Apply online at
e markehsafey.corn,
at any branch, er call

301-586-3400 or B0C-914-4268.

N%,U.O\a:xl
Leo.cf:rski

town hall forum

JOIN THE DMV
CLUB AS WE
COMBAT TEEN
DATING VIOLENCE
ON OUR CAMPUS
AND IN OUR
COMMUNITY. WE
WILL BE PASSING
OUT PAMPHLETS
AND WRISTBANDS
IN LOWER
BLACKBURN.

DAY.2013

PLEASE WEAR ORANGE IN SUPPORT OF THE CAUSE!
Thursday, February 21, 2013
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of various logos for
many local businesses COLLECTION
and events. Many
follow my simplistic
and baold styling while
effectively conveying
the emotion of the
organization.,

The
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GOLDEN
GLOVE

YOUTHLEAEDIE

AUTO SALcS




WESTAR AUTO PARTS

2016
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Join us for the launch
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WWWWESTARPARTS.COM
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One/of my first "redl” clients  help promote events via and maintain a website N a CMS format because
was and still is Damell social media marketing, | dedicated to the daly of its need for frequent 4 ] b
Perkinsg of Damells Mocha  increased the business's functions at the bar. | updating.

Lounge. While I also web presence by creating  chose to base this welbsite



DC GOVERNMENT - DEPARTMENT OF PUBLIC WORKS

| DC's Leaf
Collection Starts
quember 4

Ward 2
&K
2P
an mors information about your asigned arsa

0" on the map. plecss vist dpwc gov

Collection Starts

!{x\/i/ -
‘‘‘‘‘ (1)
3 M‘:ﬁf’” This week, we are
collecting in AREA
O {
5
One of my first as the Communications  fall leaf brochure, which

iNcursions into the
Public Sector was at DC
Government, working

Specidlist, | was in charge  mailled out to over 100k
of both digital and printed  DC residents.
campaigns. Including the



DC GOVERNMENT - DEPARTMENT OF PUBLIC WORKS

LITTER? NOT IN MY DC.

When | see litter, | feel fike
our cify is being disrespecied.

Chill Bawil

#TRASHFREEHC

When you're in an area where people
pick up after themselves, you know
that's a community that cares.

Andy Shallal

Founder/CEO, Busboys and Poets ’ , \

#TRASHFREEDC

For 29 years I've worked o
keep our city clean to make
sure it's o place peaple
WOnE Lo cofrte and see.

- When youre in an area LI
‘where people pick up after —

sefves, you know that's $
. il #TRASHFREEDC

ity thiat cores.
lial

Founcor/aCE0, Buskboys and Foes

LITTER

i 2 - — EGWEI\]‘ THE.
AP DISTRICT OF COLUMBIA.
...u.. ﬁ%i?#DC MURIEL BOWSER, MAYOR

i HEH
S CISTRIC QF COLLIT
DI MURIEL BOWSER, MAYOR

LITTER?
NOT IN MY DC.

LITTER?
NOT IN MY DC.

#TRASHFREE

“When | see litter, | feel like our \
city is being disrespected.” \

Owner, Ben'’s Chili Bowl

e
Y

_ﬂnsurnzzbc

Place trash and recycling containers out for collection no earlier than
6:30 pm the night before collection and no later than 6 am on your
collection day. Residents are required to remove trash and recycling
containers from public space by 8 pm on your collection day.

Keep the public space around your property free of litter. Property
owners have to ensure that all solid waste, regardless of whether it comes
from their property or not, is properly stored at all times in a container
that has a tight fitting lid.

Property owners are responsible for maintaining the public space around
their property in clean condition at all times, regardless of whether or not
the property owner put the items in the public space.

If you reside at a property that receives collection services from the
District and you wish to dispose of bulk items, place a service request first
to schedule a bulk pick-up and then place the items out for collection
after 6:30 pm the day before the scheduled collection date.

WE WILL CONTINUE TO PARTNER TOGETHER WITH
RESIDENTS AND BUSINESSES TO KEEP THE DISTRICT CLEAN.

_#TNSHFHEEDC

_. TO MBIA
%+ DCMURIEL BOWSER, MAYOR




DC GOVERNMENT - DEPARTMENT OF PUBLIC WORKS

“The Preferred Choice”

Department of
Public Works
Introduction

Christopher Geldart

s, WEARE

Mission:
The Department of Public

O\

ymentally healthy

ent of Public Works’

Presented by

Initiatives

organized into 3 major divisions.

WURALSD
> ¥ %

105,000

households serviced

1,335,905

Total number of citations written

6,000

vehicles in our fleet

\

Duties/
Functions:

1,612

Alternative fuel

DPW's Fleet Management
Administration repairs

and maintains approximately
6000 vehicles in the District
government’s fleet.

vehicles in our flaet Fuel Services

Scheduled Fleet Maintenance

Unscheduled Vehicle
and Equipment Repairs

Vehicle and Equipment
Acquisitions

Vehicle Disposal

Fleet Moter Pool and
Loaner Services

City Wide Fleet Share Services

City Wide Tire and
Towing Services

Leaf
Collection
Fall

Sweeping
Spring
tonsof leaves Grounds

selistec Muinl:enum:a.
57,861 g
mechanically Snow
1,000 Removal
lacations in our portfolio Winter
Operations by the Season 14 .
. myDPW a
Community A~
Resources

Clean Alleys

Murals DC Program
7
murals painted
‘, Helping
Food W «" Hands
-ood Waste
Drop Off 160
neighborhood
55,522 cloanup projects

pounds collected
E-Waste/
Household
We
Waste Diversion Hazarcous ests
Education and Outreach - v=e{}

District
Snow Team
After Action

Review 2018-19

The After-Action Report/Conference is
designed to do review the past season
performance, highlight success and
challenges, and develop meaningful
recommendations for the upcoming season.

Agenda

Season Overview
Section/Division Highlights and Challenges

Putlic Information
15 Minutes

Snow Command
15 Minutes

Safety OfficerRisk Management
15 Minutes

Snow Coardinator/ Deputy Snow Coordinatar

30 Mivutes
Plarning Section

20 Minutes
Logistics

20 Minutes

Finance/Administration
20 Minutes
Crganizotional Structure Discussion
20 Minutes
Mext Steps
30 Minutes
Closing Remarks

10 Minutes




POPULATION HEALTH LINKS

One of my first
contracting clients was
and stil is Seamon
Corporation, They are
a leading face in health

%) POPULATION HERLTH LINKS

HEALTHY PRACTICE - HEALTHY PATIENTS

CHRONIC CARE MANAGEMENT (CPT 994%0)
CCM Raimbursamant. Medicars paya separataly for

umber of chronic care pationts:

Projected by Care

i

annual Chronic Care Mansgoment paymants:

&9 POPULATION HEALTH LINKS

HEALTHY PATIENTS - HEALTHY PRACTICE

IMPROVING PATIENT OUTCOMES WHILE INCREASING ANNUAL REVENUES

Proactive Services [

9
CHRONIC CARE MANAGEMENT (CPT 99490)

Medicars pays sep

ly

* Chronle Care Management Number of chronic caro patisnts: non-ace time cans cocrdination services provaded

* Transitional Care m 1o Medicare bensficianes with multiple chraree
Managemaent Treatment ions. CHE. biecl

g Reactive Services ¢ af;:lmmlndnunlllndmm

Prevention

* Annual Wellness Visits

* Card Coardination * Emargency Rosm Viits ‘m_ oM M-b-u:::. M-d‘::- paysfor twe CFT
. codes (FR455 and P9E04) that are used 1o report
Urschaduled Office Visits ol Chronie Caro et o qosliing nerphtcin practrar

* Praventable Procecdures
* Hospitaitzations

fiar
‘a dacharge fram & hospital, SNF or CMHC stsy.
posieotiebii i

CCM SERVICES
HIPAA Camgliant CCM Technalogy
Care Plans.

gy
According to CMS E;-’Q-} of discharges are eligible for Transitional

" f‘*" Care Management (TCM) services. M"“’""M"‘mp'":
T CMS stimates TOM meimbunamants will incresss payreants by:
POPULATIONHEALTHLINKS.COM Entaaion & Nokontonn
4% for family practics
- CCM TEAM
=% farinternal madicine Fegisterad & Licensed Nurses
Cantified Physician Azsistants.

=% fer ists
g %) Tor peremtolegl Heakth IT Professicnels

Take better care of your patients and integrat

e new revenue streams into your
practice without spending more time and money.

To learn more contact:
info@#Fopulationhealthlinks.com

non-face time cane cocrdination services provided

e Madicare beneficiares with mukiphs chrarme
S Is seeking th rired

of better care and overall reduced costs.

TCM Reimbursement. Medicane pays for twe CPT
codea (9495 and 99494) that are used to report
physician or qualifying nan-physicien prectitionsr
‘care mansgement serveces Tor & patient follewing
a discharge fram a hospital, SNF or CMHC say,

MAINELENN S

ion, or partial hopitalizat
- CCM SERVICES o mamin
- \% of discharges are eligible for Transitional HIESS camlﬂcmr;‘::dﬂ - :;:::v;::«:‘mw\
According to CMS 2/ 3

care data optimization.
The project pictured
was a branding scheme
for a new project they
were working on 1o try

“F care Management (TCM) services.

T CMS stimates TOM misnbsursnenares will incrawss payrants by

4% for family practice
= % for internal medicine

= % faor gerontologists

doctors office.

Take better care of your patients and ntegrate new revenue streams into your

Menthly Patient Cutreach Program

Care Coardination
Medicatian Compliance
Escalation & Motiications

CCM TEAM
Registarad & Licersed Murses

5/ POPULATION HEALTH LINKS

HEALTHY PRACTICE - HEALTHY PATIENTS

BRADFORD L. SEAMON R

N

e
Wi, O 003

e

B Bsgp e crhestr

& popirmnas acom

MALITTAN. SEAMON R

AN

i P S, o, 3 Pl
Wi, 02 5002

= msms

B oo o

O popimhasirantem

Healih IT Professicnals

practice without spending more time and money.

To learn more comtact:
info@Populationhealthlinks.com

To assist health professionals in creating a better
quality of life for patients while building beneficial

and sustainable business models for care delivery.

and bring their services
out of the government
realm and into your



DC HEALTH LINK

HELPING THE DISTRICT REACH UNIVERSAL
HEALTH CARE. LET'S GET TO ZERO.

[AT7]
QPEN EMF

E

LB
CFEM ENF A

— o UMTIL .
OPFEN ENROLLMENT

E ™
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=

|
TURNING 267?

5] HEALTH
L LINK

LIk
CIPEN EHRY

>

O#YS LEFT

LIKTIL
OPEN ENAOLLMENT

L

VISIT DCHEALTHLINK.COM

OHLY &% OF DG RESIDENTS ARE
UMIMSURED. LET'S GET TG SRR

Provide financial information about you

Go to DCHealth  Link.com and your family to determine eligibility Choose a Plan DC Health Link, Washington's
and create a user name

for financial assistance in paying for Choose the health insurance online health Marketplace.
and password. : coverage. Based on income and family plan that best meets your

size, the system will place you and your needs and budget.

family members in one of three categories:

= Qualifies for some financial
HELLO assistance to purchase private
My name is insurance

_ » Qualifies for DC’s Medicaid program
+ Doesn’t qualify for financial assistance

DC Health Link was accordance with the to al DC residents.
created implement a Affordable Care Act This project was
Nealth care exchange (ACA), thereby ensuring  the branding behind
orogram in the access to quality and their social media

District of Columbia in affordable health care campaigns.



CREDIT UNION MIRACLE DAY RUN

Credic Union i, e
% MindeDay o Ty

[ RUNNING®S N
MIRAGIES —— P e

s /_*Cmdit Union
w1 “" Miracle Day

FORMED TO GIVE HOPE

AND HEAL CHILDREN.

IR ALY OF BACES SUNTCATING CHUAINTS
wBAQE

NETWIORK HOSATALS THROUGH
CRERIT UNIONS FOR KI05®

o ok
Eapte

“Aeifom, Kirn?

S e Deadline - February 1, 2014
Join us for the April 6th Credit Union Cherry Blossom Ten Mile Run.® We =4 "
linvite you to be a sponsor and make a difference today! Hd?fnz::f:;:;:f;

Unite fo Benefit . — P Condic Urion s e e
| ' ; //* Miracle Day Mnﬁmummﬁugﬁdu o
WC:;::;::A;C? 300387637 ]
~ 7 e~ e ; 1
-WAVE SPONSOR 'f CREDIT UNIONS
' important fo
R S gt e eekna BECOME A yu:l:lr; business...
R e i T SPONSOR TODAY!
-- \ X

" = %.Eﬁ:wwh oo g erees
Giving Hope. Healing Children. ' .-.-‘:;:?-,"""""" E{“%mmm&www ¥

e e T it
Report your Fundraising totals fo Sarah Turner. Fowrs War o e b CM Un
Deadiline: April 30 R T m—e o i seaan ‘ . y for Kids
: - o
S
B s 17,700 Runners Worldwide

161 Members of Congress
$6,000,000 Doncted

CREDIT UNION i i CREDIT UNION
2 ; BT Y
K

5 : E ri;* Credit Unions for Kids® is the 3rd Largest
e o . ) m*

Corporate Donor to CMN Hospitals
10,000,000 Kids rreated by

Children’s Miracle Network
Hospitals annually Wl

Can we COUNT YOU, too?

CHERRY BLOGSOM, =3 B = - CHERRY BLOSSOM
Ten s e 2 e st

The Credit Union Cherry nationwide have united children.| provided the media kit to sel to
Blossom Ten Mie Run® to benefit the Chidren’s branding for the 2013 SpONSors, posters, and
N Washington, DC, credit  Miracle Network aliance national series of races, direct mallers for potential

unions and partners of premier hospitals for This included a printed donors.



CUMD INTERACTIVE KIOSK

Qverview

If Credit Unions are impertant fo your business, consider...

The growth of credit unions continues to capture attention from consumers—
and Members of Congress—for their good works and fair practices,
directly and positively impacting your business’ success.

Platinum
$75.000

YoU'Li-

The CUMD Family of Races includes the flagship Credit Union
Cherry Blossom Ten Mile Run® in Washington, DC, the Credit Union
SacTown Ten-Mile Run in Sacramento, California and Freedom
Runs for our troops overseas. These races comprise one of the
iargest credit union fundraising evenis, enabiing us io donaie

over $6.5 million through Credit Unions for Kids® to Children’s 'CUNA GAC ATIENDANC!
Miracle Network Hospitals since 2001. | O OTESaMALT

roiser

Opporfuniy fo Flace Adverfisng Sign of Gala x X I
Opporfunity o Address o x X
geadin Teorbook 3
"Wile MGrET on RGGE COusE x 3
G Ador Story 3

x|

Become 3 Sponcor of the

2015 Credit Union Cherry Blossom Ten Mile Run®

x|

x
x

to showcase your company demonstrating
support for the credit unions you serve. Gain
national exposure while giving hope and healing
kids in communities nationwide. You do care. Show
#l

Tnvilafion 1o CU CEG VIF tecephion- Capiol il x x

|
|

x| x| x|
|

u| ®

Tant x 3

Togo on CUMD Ads in CU Trads Fublicafions 3 3

With your sponsorship of
the Credit Union Cherry
Blossom Ten Mile Run, you P
get access fo credit union o s

|
|
B E
|
| o o

15,000 Runners Worldwide
23 1 Members of Congrass
$6,500,000 Donated

decision makers.

Pledge

10,000,000 Kids treated annvally

HELP US RAISE

"The Credit Union Cherry
Blossom Ten Mie Run®
N Washington, DC, credit

B 51,000,000 (st

. O e

unions and partners
nationwide have united
to benelit the Children’s

Miracle Network aliance
of premier hospitals for
children. I was tasked to

Platinum Sponsor - $75,000

= Bight free race enries for the Credit Urion Cherry Biossom Ten Mie Run
= Three passes for access fo fower name

Access fo Decision Makers

Cherry Blossom Race Weekend Washington, DC

« Complimes booth af Chenry Blossom Race Expo — National Building Mussum. Access fo over 20,000
runners, volunfeers and running enthusiasts

and recognilion at Capilol Hill Press Conference — Capitol Visitors Center. Attendees include

assaciation representatives.

« Six complimentary tickets fo Friday evening Gala/event Funcraiser - atfendess include Credit Union CECs,
ingustry lsaders and all spONSErng business partners

- Opportunity fo address affendees at gala event

« Invitation te Hite Runner's dinner - invitees i
leaders

= Invitation and recegnition at Credit Union CEO VIP receplion - Guests include Credit Urion CECs, industry

leaders and all SooNSoAing bUSINeSS Partners
= Invitation fo Spansor’s Tent at the race Course—invitess include CU CEOs, industry leadiers, CMNH Charmpion

runners, CU CEOs, industry

Family, Chidren’s Natienal Medical Center officials, and gossibly high-raniing govemment official.
Adbvertising and Public Relations

lalf pags ad in CUMD. 1.200 credit uriion

Article i CUMD eNews — Distributed o over 200 credit urion professionals

rominent sign at Cherry Blossom gala event with adverfising message of your choice:

Mie Marker with logo on CUCBrace course

= Prominent display of logo on all ads in CU Times and any ofher frade press ads placed (ist)

= Thrse ads ysarly in CU Times. One fo includs: ibution cufing CUNA's GAC

- Callahan's Creditunions. com weksite:

= Credit Union Asscciation/League publications

= Prominent loga recognition on all posters and at exhibit booths at credit urion trade events, including GUNA
G Affairs Conf i ‘more fan 5,000 credit union indusTry professinals

= Logo with a company description and link on CUMD Wekbsite

create an interactive display

to sell sponsorships to
businesses,

We CAN do it!
Next races: April 12, 2015.

PLEDGE NO

=

Be a part of this inifiative that has won the coveted
National Credit Union Foundation’s Herb Wegner
award for Outstanding Program of 2013.

The growth of crediit unions continues to capture - WINN

aftentien from consumers—and Members of | OF THE 2013 |
Congress—for their good works and fair practices, 'HERB WEGNER |
directly and posifively impaeting your business’ T AWARD FOR |
success. 'QUTSTANDING |
PROGRAM ;

Please pledge by February 1, 2015. We will invoice
you for your fax-deductible donation and you can
pay now orin 2015,

Credit Unions for Kids is the 3rd largest Corporate

Donor to CMN Hospitals //—i\




ORIP GRANT KIOSK PROGRAM

#& ¢7§ Tom Robertson
§. B Successful ORIP Grantee

PLAYING FOR SUCCESS IN NEUROSCIENCE

NURBITS GAME ;:H;:

|

Contact Information GRANTEES TELL THEIR STORIES

OFFICE OF RESEARCH

peilka Fath.Geatin

BUSINESS PROGRAMS

e — APPLIGATION PROCESS BASICS
ARE ORIP SBIR/STTR
ANGELIKA'S STORY
RECEIPT AND REFERRAL w AWARD
[

. . WRITING
. . SUBMITTIRG

FEER REVIEW
MONTHS 4-8

RIGHT FOR ME?

ELIGIBILITY REQUIREMENTS o

STTR EMPLOFWENT BETAILS

Application Process Basics m : » yr ‘3

| Tom Robertson Paul Tyalor Angelika Fath-Goodin

Contact Information GRANTEES TELL THEIR STORIES

Tl rw L Al A

ST T TR TR R

B TE WA R T
gl e e e Pl i By bl D

G TR S I ERTE -
= aBesmdd s om e eaw

MORE INFO
~

ORI or the Office of ‘scientific human and prevent disease. |was It featured videos, and
Research Infrastructure  physical resources that  contracted to design an interactive form to
programs is a branch wil help to ensure the and implement a kiosk  collect information.

of NIH that funds the Nation's capability to program for an event,



WEB PROJECTS

Yungrobmusic.com
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GIVING YOU A GREAT

AWebsite is the largest  Above are some of my  All of which feature such as shopping,
source of information for  favorite web projects responsive design, and  social media, etc.,
most small business. from over the years, Interactive features,



UNITED PLANNING ORGANIZATION

WHO WE ARE - WHATWEDD ~ OLURGTORIES WORKWITHUS -~  BONATE - SS5TH ANWIVERSARY  CONTACT U

e N |

CUgamMUPO

#AMUPO

#AMUPO

uuuuuu

M DONATE TGDAY

Careers

One/of my first IS a community action senvices, and job Interfaces that features
iNcursions into the non  agency which unites training opportunities, more interactive features
orofit world, the United  low income residents | was tasked to create 10 engage our target

Planning Organization, of D.C. to social a new modern web audience.
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AFYA INC
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The mission of AFYA, of the underserved. an responsive design mization features were
Inc., is to improve the | created a new web approach, interactive added.
nealth and well-being presence, aong with & search engine opti-



THE CALL BACK

L

W TIFITPRETHT AT

JONTICE TANAE
P
W tem BO SHOP  BLOG  PREORDER THE 800K r‘
.Z Will you get The Callback? i ' 3
e _ ok ek i The vvebgte also features an mt@r
i N — Iorn e i o s g o o active quiz, that captures e-mall's
A seral dater and 5,,,,1, ‘!N“"‘ and will repprt your results to you
life :I‘iﬁ.|5 uses her tr‘.ﬂ'l after collection.
! others overcome thE|r ﬂfﬁr 1 ;-" ues,
'l JH'I. E
—— SOIREE
WITH WITH
le_1tice Tar!ge
J 7 NSVEMBER 10, 2018 FR2M 5-9
Vlorgan State Univer- the East Coast! | was oranding scheme for
sity College is one of contracted by an alumni - her debut self help & e ey space

the premier HBCUs on member to create a piography.



AFYA INC
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TREATMENTS BOOK NOW

Welcome to Beauty VA
L. i i - ' \VELEM ENTS U

Treatments
The Chanel -$60
a
a
a
a
a
3 “ a
3 S
e o/
EXPLORE TREATMENTS 1 : 87! B S o e R A
. oy 4. . - l'.'f‘ N . Jb y
N 3 Z v @R TREATMENTS. . ’
QA o : , ATyl \ TN :
3 & ! "

0,
2 757/0 25% off the month of June.

The beauty industry gold rush. Beauty County Maryland who iNncluded a new website,
S booming! People Elements is a smal let me take care of eCommerece shop and
al over are joining the spa in Prince George's  thier new identity that l0go package.



UNDERGROUND NAIL QUEENZ

NG NG oK

B ~KALEIBOSCOPIC
= - JoNG "&':/Q RUNE
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The Underground Nall polish online and at with the website that tems. It also features a
Queenz are a chic duo  events. | created the features navigation tles  shop section where you
that sells custom nal entire identity, along instead of normal menu  can purchase items.



CAREPOSITIVE

&
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yictor Oke

CARE POSITIVE .
. ~jetratol
Adﬁ\\(‘\\%“ e heEm o3

Home Health Care Agency
althca
o pome HEZ T er sprt
ing you need to support @ Sk positive Ha cuite 120 Siv
you in your efforts as a family 738 O Rroad, i
caregiver 1 acitive 0 - il
oke@,\,ro\" /,
\ictor E%\J
% 43—‘13\ =
oy | CARE POSITIVE
@ www.careP Home Health Care Agency
About Our Services , ]
/ AV
N 2 ‘ i
Services ‘ Careglver
Latest News © care Positive Home Healthcare Agency
1738 Elton Road, Suite 120 Siver Spring, MD 20903
( victor.oke@carepositive cc [ T443-731-4106 - r 301-920-2092

BOOK AN APPOINTMENT

Careers

. |
8 (301) 439 1810 Joy
.

8 (307) 920 2092

1738 Elton Rd. Suite 120

Silver Spring, MD 20903

LEARN MORE ABOUT US

Gl | CARE POSITIVE
e ' Home Health Care Agency
Care Giving From The Heart!

iHablamos espafiol,
Call Care Positive

and allow us an oPP
to serve you-

Giving Positive Careis OUr Business:
Care Positive 1S certified by theces
Maryland long term care serz\g a,-;
Maryland pepartment of 2‘?;3‘(1
we are certified forall Med!

waiver services

call us today to discuss your home
health care needs!

= (301) 439-1810

\Welbsites are one of the  This branding scheme  into the 2020s with a
Best ways to gain more  plus website design strong new design.
eyes on your business.  brought CarePositive



DARNELL'S BAR - MARKETING MANAGING D Orne H

EAR & LOUMTE x

& ﬁe!erswEve

2013 bt

A\ S\IB\Y

NEW YEARSEVE GELEBRATION

Damelk

House Wings

ARNELLs

SPACE REQUESTED: _

BOTTLE SERVICE:

One 'of my first "real’ help promote events and maintain a website  format because of
clients was and stil Via social media dedicated to the dally its need for frequent
is-BPamell Perkins marketing, | increased functions at the bar. updating.

of Damel's Mocha the business's web | chose to base this

Lounge. While I also oresence by creating website in a CMS



CHESAPEAKE REGIONAL INFORMATION SYSTEM

SRCAISP 4 = v mimm [atfeen o m
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RISP Encounter Notification System (ENS)

eping you connected to your patients

b s o o

HIE B-Ir\rml P.::rl:l Crllp Tn-:lh PlrbIrlt Irrfnrrnl'hnn

onn pee saoinn e I -
a | ‘.‘@ HEVY 5 Iy L _
3 l Iu = CRISP Encounter Notification System (ENS)
E"‘ ﬁ' L 1 Pl N Bosping you connectid 1 your patients
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LT LU Ly -
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How does ENS work?

CRISM JUARTCELY RCW!SLCTTCR

'h“' Al B o wiiniie il How does ENS work?

-'u'h. |r|1.'u.- R
w1 o Tt

Maryland
Pragcyipticn
Orug Monlioring
Prosgramm I.F'D'MP'I

CRISP is a regional Maryland and the begin to refresh therr a responsive design, a
health information District of Columbia. In web presence. WIth blog, interactive buttons,
exchange (HIE) serving 2016 they wanted to new features such as and contact forms,



PARTZ00

part@% W howitworks?  login

Shopping Cart

inue shopping [T ZIZTE

Donec luctus, mi non dignis-
sim rhoncus, odio sapien
rutrum ante, ac cursus justo
metus at sapien. Vivamus ul-
trices risus a sapien tempor
at molestie lacus hendrerit.

.

P

find auto part deals from local retailers within seconds!
@ Vehicle

X Part Type

‘. enter email for updates

| notify me |

Learn how to start selling on partzoo!

start now

One of the start ups it was going to be customer could look requested a very sleek
that Unfortunately didn't  an online auto parts up local parts in one and modem design.
happen. This is Partzoo, database where the central location. They



MOREHOUSE ALUMNI GALA

Meet usin DC

the

149 YEARS OF
OF SPONSORSHIP

Zomimitbes Membens

ol G A

Subscribe to the
MCNAA Newslette

NViorehouse College Coast. | was contracted  presence for an anni- National Museum of
I8 one of the premier oy an alumni member versary gala celebrating  African American History
HBCU's on the East to create a new web the opening of the new  and Culture.,

About Us Gala Structure

Gala Details

Carnadgia  ibrary

Hotel
Accommodations

Bl R bR TR

S Mlron el S




VARIOUS FTA PROJECTS

ACOHDA | SPLAMIRETION |  REGISTRATION 20 u L HouE AGENDA | SPEAXERSMOS |  REGISTRATION

CARITALPROJECT LESIGH, _

il ENGINEERING AND MANAGEMENT g
fra - R = ————— PLANNING WORKSHOP :
FTA ANNUAL GRANTS MANAGEM F - 2015 FTA GRANTS M@Erém%mm & OVERSIGHT — - —  SEPTEMBER 1516, 2015 | WALKUT CREEK, CALIFORMNIA
& OVERSIGHT MEETING _ i manl o) e | .| e — : ¥

CAPITAL PRO) .‘ aE
ENGINEERING AND MANAGEMENT
PLANNING WORKSHOP

MEETING PURPOSE

ABOUT THIS MEETING

The Gesiga
Pyt

MEETING PURPOSE s 2015 FTA GRANTS MANAGEMENT
& OVERSIGHT MEETING
e

8 | B WA | T MR

MOME | AGENDA | SPEAXERSTOS |  REGISTRATION

X STATE OF \ ' JULY 26-28, 2016

GoOD REPAIR : CAPITAL INVESTMENT
Foibe y - GRANT WORKSHOP
TP i (cie)

CAPITAL HILTON. WASHINGTON.DC.

CAPITAL INVESTMENT
GRANT WORKSHOP (CIG)

CAPITAL HILTON, WASHINGTON, DC [ 1 JULY 26-28, 2016

R

One of my many tasked to create many  above four are some of
govemment agency graphics for meetings the ones they let me be
clients. | have been and conferences, the most creative with,



FEDERAL GOV'T PROPOSALS

August 30, 2016
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Embryo Awareness
Among OB-GYNs =

TORFP: 16-233-S0L-00689

resanrch.

The axat print,

et :| racim, above ol alsa, i

Health | Safety | Human Services

Woman-Owned | HUBZone-Designated | Minority Business Enterprise
N\ N
ANIMAL MODEDS:

ORIP staf.

CEDRIC MORRIS | GRAPHIC DESIGNER

‘Summary of Exporience
e S e o e e e i
o o e e it
o iy T3 oy
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=T L AN "

WILL CLINE | VISUAL ANIMATOR, VIDEO PRODUCER

‘Summary of Experience

o i e, o
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’ “Somewhere, samething incredible is Waiting 10 be known.” Car Segen
w_ “ PRONG 3 GENERRAL AUDHENCE NESSAGING

= [

ba mutunlly banefical among el eudiancus tha gararsl
oacnmging wil bn pertilrty halphul 1 mupporting the other

Submitted To: Submitted By:

PSE AFYAR

Zipora Chepkoit LeMont E. Joyner, M.S.PH., President/CEQ

Coniract Speciaist 8101 Sandy Spring Road, Third Floor
Program Support Center
U.S. Department of Health and Human Services
PSC Acquisition Managment Services
7700 Wisconsin Avenue, Room 93500
Bethesda D 20814

Zipora Chepkoil@psc.hhs.gov Price/Business Volume

of ORIP and rend = thoraugh introdbuctian.

Tha thema Semman for thia prong i an invitstian
10 "Gt 10 Know ORIP Simply put. i muraged correctly
thraugh the uee af affective socl and digital utrasch, wa

i foundation-setting way that will ey ha grounbwork from
whish v can busd upen cvar the folkwing twalve manths o
tract.

August 18, 2016

Corporation for National and Community Service

CNCS 2017 justice
AmeriCorps Meeting

Solicitation Number: CNSHQ16T0049

HTMLEMAIL SAMPLE

UTiice 0T Hesearch Infrastruciure Frograms National Insttutes of Hea NIH = D = =7 N

e WILL CLINE | VIDEO ANIMATION EXPERT

Due Date: August 26, 2015 TORP #1028 : o

MEBNTTRITE  Pgirica Newmnan, Pregram Anslyst, 0D SUBMTTEDBY:  Seamon
Dffica wi Rassanch infresirucisre Frograms [0AIF) 100 M Street AW, Suils B80
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Volume I: Technical Quote

WWhile working as a federal  was tasked with arranging  graphics for Federal
government contractor | multiple proposals and Government RFPs



WILL POWER - NON PROFIT

1 ot 1
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13 YEARS

Aaron Straus & Lillle Straus Foundation
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This non profit client had  place. | took that such as an array of and a poster for the
a very strong branding information and created  banners to be used anniversary party,
scheme dready in more printed materials at networking events,



FINANCIAL CAMPAIGNS

(o]
PAYMENTS

ON-SITE FALL |
CAR SALES

Saturday, October 19
¢a.m. -5 p.m.

Main Office Parking Lot

CAR SALE

Saeuaday, November 2

AUTOADVISORS

Which Best Fits Your Budget?
Kokt e coo <o b e on
e o .

AUTOADVISORS

rally Inzaaslby NCUA
[P

2z - - o ==
%WL: ,' RATES ARE STILL LOWI ,
CHEDIT UNIGN , letBFSFCUhelpyou 1
LS I'l'ﬂllﬂ,ﬂl.lfllﬂ!ll'. §
571 ADJUSTAME RATE MORTGADS
Enjry a ko Firedl perymant for i fink five:
yoors. of your loon of o v roie of 2EE%.
APE', Thernafinr, fm rain will aujuat annually
aver the remaining hrm.
AMENTHE L L L
Fedd 2755 O 2890% $1.460
Nexd 300 2875% 289m%  $1,480

Because of my strong
background in the financial
industry | have been tasked

CAR SALE

9 am.

5/1 ADJUSTABLE
RATE MORTGAGE

%2.89%. .

Yourc )
Online Branch is now...
g BANKING

done better!

Blue
YO U r Credll Uﬁn |

to create many campaigns
that spanned through different
mediums. Above is a sample

We've re-designed the Blue
Flame Credit Union website

to be better than ever!

Blue &
Flame
Credit Umon

83 Gy B
] 31

B] 1.888-256-3352 * BlueFlameCUi.org
ue Federally Insured by NCUA

Flame' PG o
Credit Unlon

of a few that span throughout
ooth printed and digital media.

-—-ﬁ'h-w LMS“MLH sl DOVER DELAWARE

Schedule of Events
& Agenda

CaEDi

T
URIONS

WHERE
EMBER

nA 3\

Anrugl Beein
5 6th g

B Introductory;

B Rate e

+ No balance transfer fee

+No annual fee
+ Credit limits up to $20,000
! Enjoy a rate as low as 10.00% apr*
- afterthe introductory period ends.
|

It's easy to apply. Apply online, contact the
Call Center at 410-965-8908 or 1-866- ASECPLUS
or visit the nearest branch.

swmecucmlmitw|us
Aposiie diference! l/mmm @ n Faderaty
www.securityplusfeu.org by NCUA mlnen

doon ciory e wilas & crodtcard = penad
et ot o i Svest 575 or sslowss.

0% APR oy your
e 1 i o he Smoun f PO you S8, o 4 b e 0t Scou o 1 0 15 DA e, cesn
B = CUnawars com. O snde 512014



AL GAR FCU

ALGAR FCU is a credit
uRioN meant 1o senve

the financial needs of
the employees of the

U. S. Postal Service. |
was tasked to create a

pilboard that was local
to a branch.

on balance transfers from

= 7 3 ‘l . -
October 31, 2014, to January 31, 2015! : - ﬂ‘ 3
y = = = FEDERAL ar
: 3 3 L.

wwwwwww

Better Barking. for Yo Life

316 Paca Street  Cumberland, MD 21502
100 Bishop Murphy Dr. » Frostburg, MD 21532

year e 7. T T e Beo TR avarage
card's rate, especially the average rewards card’s rate. Plus, we don't
sock you with an annual fee.

HOW TO APPLY

If you don't have our card yet, apply for

one today at www.algarfcu.org/applicat.htm.
Only Al-Gar Federal Credit Union members
are eligible. Information on q

our membership eligibility

requirements is available at
301-722-5446 and
800-750-1070.

AREA FOR LABEL

Federally Insured by NCUA

as low as

See other side for details

ON 2 new or used car or truc
through Al-Gar FGU.
- 0.99% APR!

u to the savings with rates as low as
Rl

- GAP Insurance is only $299
into an accident, but if you do—
you covered. With Gap Insurance for only
the road in no time.

No Matter What Lane You're in We Have a Loan for You. With our
low rates and flexible terms you'll know you are coming to the right
place. Al-Gar FCU.




HOYA FCU

Hova FEDErAaL
CREDIT UNION

An Tnealshon of Mg Flaauos

Howa Federal Credit Unbon

Meets All Daily

Financial Requirements

Gret convenient and
monﬂll—{aufing_ cervices.

B
Ty ey with thiwd dugeoil. B wasdoy

far L1 tad i1
8 ppsiy. Yo motey o depo

REDUCE
STRESS

rew
l!r\rul'lg:,n macrawy ix mbe ord
NA.IN PD*I:‘JMWM
Cachi Lidpn Admigisvoiion.

ENTER TO WIN!

CTARPLETT TRE RTEGRETRATAEY PRI
AN FVTCLE AR ENTRRER 10 WIY A KFVALE STRE L

Haya Federal Credtt

Union is a member-

owned, not-for-proft,
financial institution,

Hoya Federal Credit Union

Meets All Daily
Financial Requirements

Gontral

REDUCE
STRESS

e a beer mac and
leswer losn payment.
Refinance your loans
with HOWA,

Go Fat
FREE

Gt a Far-froe chorking areount with no minimm
Eabance o meqahly masneniece foes —  and
surcharge-free ATMs natioorwide
Car VISA exeelit cand isat koaded with Gt cither. Ko
snnual fee, no rane hike surprises and oo balance

o fmm. Clih i wul.

ENTER TO WIN!

COMPLETE THE REGISTRATION FORM ONLINE
AND YOU'LL BE ENTERED TO WIN A KINDLE FIRE HD.

NOT A MEMBER? OPEN AN ACCOUNT TODAY!

serving the Georgetown
University community.
\Whie designing for
Visions Ink. | have had

e,

Tt's easy with direet
deposic. Ko waineg on
payday, Your money is
depaansiten (e yene
accouen sumomacically,

of RE.Q"F{

K umg] WIE IBONEY i3
ke and iscmred

5..5" MK by thie Nill ml

Credie Uninm Adminisim-

With our viensl serviees
available 24,7, yon can
spend mare tee enjoring
friends and fumily!

many opportunities to
create for Hoya FCU,
've modemized an old
campaign, created their
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summer 2014 newsletter,
and attributed to the
relbranding with a set of
new account post cards.

WEI.COME

e serving your financisl
et e pro

* LowfRabe Loans + Cnling Barkhg

« Hghrikd Depests o estatamants & Bl Fay

« FowerndlessCosly = FrandySenica
Faas

« Fiancaly Sound o
B o L =
: wn i
L |
:

HOME EQUITY

Well help you find the cash ressrve
you have in your home’s equity!

+ Fatos 25 low a5 25T AFRS

You'll get access to 24/7 convenlence,
anytime, anywhere—something you'll
enjoy as a member-owner!

« FmscChochnguth  « 45000~ Surtharga-
+ Ftrod atn oan e vartablo s of crat Fros Wes® chack Card
+ Borraw ko 20% o yeur aquiy
+ Temmupto 18y

+ Wy bata dedictbls

* Lan amounks up te S150000
« Fucab $50 gt card st cosing

gererP Has Its Advap,,

Holidau
reats!

Get and give holiday treats this season




CREDIT UNION MORTGAGE ASSQCIATION

Purchasing or Reduce the Hassle of
Refinancing a Home? the Mortgage Process
Conlact Your Credlt Union Flrst savotme and money by using ur

in Partnership with

CREDIT UNION Experience the
Credit Union

Mortgage
- Advantage

Mor_tgage Loans |

Purchase or Refinance With Us!

The New
Reverse
Mortgage

ADDRESSING THE FINANCIAL NEEDS
OF TODUS SENIOR HOMECWINER

REDIT UNION
RioRTGAGE

P e

e Need a Mortgage Loan?
Purchase or Refinance with Us!

Marketin

of mortgage options,

CREDIT UNION
MORTGAGE e T
e

e CUmortgage net
NMILS #296727

Purchase? Refinance?

You're just 3 easy steps away
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* Reverse mortgages
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Need a Mortgage Loan?
We’ve got you covered. /,

Purchase or Refinance with Us!
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o rebate at or refinance with
closing:

In VA/MD/DO)
A/MD/DC only)

ogram powered by CU Realty
ilable through CU Title.

or mo t call it 800-231-88!
or visit us online at www.CUmortgage.net.
L)

Credit Union Mortgage — mortgage company, neadqguartered in senving the entire United
is-aful-senvice locally owned and Fairfax, Virginia, and States.



